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Che feed Bag 


HE litter picturedonthis 

cover is the first to be 
born without benefit of 
AAA. Too late for spring, 
too early for fall—it is neverthe- 
less destined to be a prize litter. 
Every little pig may grow to be- 
come a full-sized porker — may 
eat as much feed as the owner 
will supply — may reproduce as 
many more little pigs as man 
and nature will permit. In this | 
land of the free — we may again 
produce to reproduce prosperity. 
D. K.S. 
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I. W. YORK R. E. YORK I. W. YORK 


Father, Son and Grandson 


hree generations in I. W. York & Co. of Portage, 

Wis., have all sold Big Jo flour. The first was a vet- 
eran miller, |. W. York, who selected Big Jo as the flour ) 
to sell after he discontinued his own milling operations. i 
The second was R. E. York, a well-known and active 
worker in the flour and feed trade until his death in 
1926. The third is I. W. York, grandson of the founder, 
and present manager of the frm. ‘We have reason to 
know that Big Jo is a mighty fine flour,” says Irv, “and 


we're glad of our long and valued connection with its ; 
makers.” 


Big Jo Flour has been sold in Portage since 1896. Forty 
years— and by the members of one family in one firm. More 
proof that it’s “Best in the World.” 


WABASHA ROLLER MILL Co. 
WABASHA MINNESOTA, U.S.A. A 
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Brewers Grains 
Malt Sprouts 
Millfeeds 


inseed Meal 


Soybean Meal 


Barley-Oats Mixtures 


of all kinds. 
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THE FEED BAG, with which Feed Merchants Bulletin is consolidated, is published wate by the 

Editorial Service Company, Incorporated, 741 North Milwaukee street, nT ae vom Wisconsin. 
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OFFICIAL PUBLICATION of: 
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Stannard, N.Y. ‘Promotional Secretary; Charles D. Potedem. N: Secretary. 
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lowa Millers & Feed Dealers Association, New Hampton, Ia.—A. W. Appleton, Osage, Ia., President; 
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+ cicada RATES: Single copy. 25 cents; $2. 00 per Year. $3.00 for Two Years, Payable in 


may be submitted up to the [5th of the 
month preceding date Last closing date, the 261 
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and adhinane~ediaal t yun to boost The Feed Bag. 
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CONTINENTAL EXPORT CO. 
Minneapolis ... St. Louis... Kansas City 


PACIFIC CONTINENTAL GRAIN CO. 
Spokane... Portland... Seattle 


Continental 


Grain Co. 


Produce Exchange . . . New York 
Board of Trade. ..... Chicago 


CASH GRAIN 


Wheat..Oats..Rye..Barley..Corn.. Flax. . Soya 


GRAIN FUTURES 
Executed in all Contract Markets 


HOT BOXES 
COST MONEY 


MODERN METHODS OF 
LUBRICATION CUT 
LABOR and OIL COSTS 
and PREVENT FIRES and 
SHUT-DOWNS FROM 
-HOT BEARINGS. 


Ask your “*Mill Mutual” Insurance 
Office for full particulars. 


Mutual Fire Prevention Bureau 
Department of 


Association of Mill and Elevator Mutual 
Insurance Companies 


230 East Ohio Street, Chicago, Illinois 


Marblehead Lime 


Ration 


For distribution by dealers. Pack- 
ed in 100 lb. branded toweling 
bags. Feeding hints upon request. 
This grade better than 98.3% Cal- 
cium Carbonate. 96% through 
200 Mesh. Clean, pure, white, free 
from all impurities. Under laboratory con- 


trol. 
Marblehead “98” 


Packed in 100 Ib. and 50 Ib. Multiple Paper 
bags, machine sewed. For the particular 
mixer. Quality through and through, one 
of the essentials in your mixes. (Why Hesi- 
tate?) Specify MARBLEHEAD ‘‘98’’ when 
ordering. Any mesh desired. 


Marblehead Lime Grits 


Packed in heavy Osnaburg branded bags 100 
Ibs. All Grit—No Waste—Hard edges—Will 
not crumble. Pure shell formation from our 
famous Hannibal, Mo., Mine. IN- 

SIST ON MARBLEHEAD POUL- 

TRY GRITS. Six sizes. Turkey 

to Canary. 


Write for Samples and Prices 


MARBLEHEAD LIME COMPANY 
CHICAGO, ILL. 


STANLEY’S 
CROW REPELLENT 


THE STANDARD FOR OVER 20 YEARS 


Protects the farmers corn crop from Crows, Pheasants, Black- 
birds, Larks and all other corn-pulling, birds and animal 
pests such as Moles, Gophers, Woodchucks, Squirrels, etc. 


LIST PRICES 
(1 Quart) Enough for $1.7 5 


STANLEY'S 4 bushels of seed. 


1.00 


(% Pint) Enough for 60 
AVES 1 bushel seed. ? 


pa FROM YOUR JOBBER OR 
DIRECT FROM US. 


Manufactured only by 


The Cedar Hill Formulae Co. 


P. O. Box 1129G New Britain, Conn. 


ig that stuff? 
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MOLASSES 


CONCENTRATE , 


You can make a complete line of Molasses 
feeds for all farm animals by mixing... 


ARCADY-WONDER 


MOLASSES 


CONCENTRATE 


with your home grown grains and other 
available feedstuffs. 


ARCADY-WONDER MOLASSES CONCENTRATE is a successful car- 
rier of molasses, which will not harden or cake, nor liquefy when ex- 
posed to the air. It is a palatable, free running, heavy molasses 
concentrate blended with Peanut Oil Meal, Prime Cottonseed Meal, 
O. P. Linseed Oil Meal, Calcium and Salt—cured in our exclusive, 


patented process, making a highly successful molasses carrier for 
batch mixing. 


CONTAINS NO FILLER— enabling you to mix palatable, dependable 
feeds from home-grown grains and other available feeds. 


ARCADY WONDER MOLASSES CONCENTRATE 


ARCADY FARMS MILLING CO. io —— 
223 W. Jackson Blvd., Chicago, III. 


Send further details about 


Mail TODAY! 


for sample 
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DAVID K. STEENBERGH, Managing Editor 


Volume Twelve 


January, 1936 


Number One 


Federal Payroll Tax Now in Effect 
Under Social Security Act 


Highlights Presented in Treasury Decision 


Social Security law became ef- 

fective January 1. Every em- 

ployer in the United States, with 
the exception of a few exemptions, will 
be assessed 1 per cent of his total pay- 
roll in 1936 and the rate will increase 
to 2 per cent in 1937 and 3 per cent 
in 1938. 

First official information on the un- 
employment-compensation provisions of 
the Social Security law was released 
December 21 in a treasury decision is- 
sued by the bureau of internal revenue. 

The decision points out that taxpayers 
may credit against the federal tax up 
to 90 per cent of the contributions to 
an unemployment fund under an ap- 
proved law. To date oniy nine states 
and the District of Columbia have en- 
acted such laws, but only those of Wis- 
consin, New Hampshire and the Dis- 
trict of Columbia have been approved. 
An official of the Social Security Board 
reported that the New York law was 
expected to be confirmed within a short 
time. 

An employer in an “approved” state, 
for example, who is liable for a $1,000 
federal payroll tax, will if he accepts 
the state compensation law and makes 
his payments to the state fund, be able 
to mark off $900 of the federal tax pro- 
viding, of course, that he paid $900 or 
more in state taxes. Payment under 
the federal tax for 1936 will not be due 
until January 31, 1937. The highlights 
of the treasury decision are as follows: 

Paragraph A. Section 901 (Title IX) 
of the Social Security act provides, in 
part: 

“On and after January 1, 1936, every 
employer (as defined in Section 907) 
shall pay for each calendar year an ex- 
cise tax, with respect to having indi- 
‘viduals in his employ, * * * ” 

Paragraph B. Section 902 (Title IX) 
of the Social Security act provides: 

“The taxpayer may credit against the 
tax imposed by Section 901 the amount 
of contributions, with respect to em- 
ployment during the taxable year, paid 
by him (before the date of filing his 
return for the taxable year) into an 
unemployment fund under a state law. 
The total credit allowed to a taxpayer 
under this section for all contributions 
paid into unemployment funds with re- 
spect to employment during such tax- 


T's federal payroll tax under the 


able year shall not exceed 90 per centum 
of the tax against which it is credited, 
and credit shall be allowed only for 
contributions made under the laws of 
states certified for the taxable year as 
provided in Section 903.” 

Paragraph C. Section 905 (Title IX) 
of the Social Security act provides, in 
part: 

“(a) The tax imposed by this title 
shall be collected by the Bureau of In- 
ternal Revenue under the direction of 
the Secretary of the Treasury and shall 
be paid into the Treasury of the United 
States as internal-revenue collections. 


“(b) Not later than January 31, next 
following the close of the taxable year, 
each employer shall make a return of 
the tax under this title for such tax- 
able year. Each such return * * * 
shall contain such information and be 
made in such manner as the Commis- 
sioner of Internal Revenue, with the 
approval of the Secretary of the Treas- 
ury, may by regulations prescribe. All 
provisions of law (including penalties) 
applicable in respect of the taxes im- 
posed by Section 600 of the Revenue 
Act of 1926, shall, insofar as not in- 
consistent with this title, be applicable 
in respect of the tax imposed by this 
tithe; 

Paragraph D. Section 907 (1X) of 
the Social Security act provides, in 
part: 

“When used in this Title— 

“(a) The term ‘employer’ does not in- 
clude any person unless on: each of 
some twenty days during the taxable 
year, each day being in a different 
calendar week, the total number of in- 
dividuals who were in his employ for 
some portion of the day (whether or 
not at the same moment of time) was 
eight or more. 

“(b) The term ‘wages’ means all re- 
muneration for employment, including 
the cash value of all remuneration paid 
in any medium other than cash. 

“(c) The term ‘employment’ means 
any service, of whatever nature, per- 
formed within the United States by an 
employe for his employer, except— 

“(1) Agricultural labor; 

“(2) Domestic service in a_ private 
home; 

“(3) Service performed as an officer 
or member of the crew of a vessel on 
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the navigable waters of the United 
States; 

“(4) Service performed by an _ indi- 
vidual in the employ of his son, daugh- 
ter, or spouse, and service performed 
by a child under the age of 21 in the 
employ of his father or mother; 

“(5) Service performed in the em- 
ploy of the United States Government 
or of any instrumentality of the United 
States; 

“(6) Service performed in the employ 
of a state, a political subdivision there- 
of, or an instrumentality of one or more 
states or political subdivisions; 

“(7) Service performed in the employ 
of a corporation, community chest, fund, 
or foundation, organized and operated 
exclusively for religious, charitable, sci- 
entific, literary, or educational purposes, 
or for the prevention of cruelty to chil- 
dren or animals, no part of the net 
earnings of which inures to the benefit 
of any private shareholder or individual. 

“(d) The term ‘state agency’ means 
any state officer, board or other author- 
ity, designated under a state law to ad- 
minister the unemployment fund in such 
state. 

“(e) The term ‘unemployment fund’ 
means a special fund, established under 
a state law and administered by a state 
agency, for the payment of compensa- 
tion. 

“(f) The term ‘contributions’ means 
payments required by a state law to be 
made by an employer into an unemploy- 
ment fund, to the extent that such pay- 
ments are made by him without any 
part thereof being deducted or deduct- 
ible from the wages of individuals in 
his employ.” 

Paragraph E. Section 908 (Title [X) 
of the Social Security act provides: 

“The Commissioner of Internal Reve- 
nue, with the approval of the Secretary 
of the Treasury, shall make and pub- 
lish rules and regulations for the en- 
forcement of this title, except Section 
903, 904, and 910.” 

Paragraph F. Section 1101 (A) 
(Title IX) of the Social Security act 
provides, in part: 

“When used in this act— 

“(1) The term ‘state’ (except when 
used in Section 531) includes Alaska, 
Hawaii, and the District of Columbia. 

“(2) The term ‘United States’ when 
used in a geographical sense means the 
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states, Alaska, Hawaii, and the District 
of Columbia. 

““(3) The term ‘person’ means an in- 
dividual, a trust or estate, a partner- 
ship, or corporation. 

“(4) The term ‘corporation’ includes 
associations, joint-stock companies, and 
insurance companies. * * *” 

Paragraph G. Section 1102 (Title 
XI) of the Revenue Act of 1926 pro- 
vides: 

“(A) Exery person liable to any tax 
imposed by this Act, or for the col- 
lection thereof, shall keep such records, 
render under oath such _ statements, 
make such returns, and comply with 
such rules and regulations, as the Com- 
missioner, with the approval of the Sec- 
retary, may from time to time pre- 
scribe. 

“(B) Whenever in the judgment of 
the Commissioner necessary he may re- 


quire any person, by notice served upon 
him, to make a return, render under 
oath such statements or keep such 
records as the Commissioner deems suf- 
ficient to show whether or not such 
person is liable to tax. 

“(C) The Commissioner, with the ap- 
proval of the Secretary, may by regula- 
tion prescribe that any return required 
by any internal revenue law (except re- 
turns required under income or estate 
tax laws) to be under oath may, if the 
amount of the tax covered thereby is 
not in excess of $10.00, be signed or 
acknowledged before two witnesses in- 
tead of under oath. 

(D) Any oath or affirmation required 
by the provisions of this Act or regu- 
lations made under authority thereof 
may be administered by any officer 
authorized to administer oaths for gen- 
eral purposes by the law of the United 


READY FOR YOU! 


CO Complete Store Layout to remodel 
your present building. 


CT Blue Print of Store Fixture No. 5, 
Combination Bin and Shelving. 


oO Metal Price Ticket Molding for 
store shelves. 


a Simplified Departmentalized 
Bookkeeping System. 


@' Instruction Book, ‘‘How to Make 
More Sales for Cash.”’ 


El Tested series of Collection Letters 
for Feed Merchants. 


Seventy-six business helps like these are avail- 
able to feed merchants through the new Purina 
franchise. Every one of them an effective help in 
stepping up business! Then, add these customer- 
making forces—Purina’s new sensational 8-reel 
farm movietone ... the spectacular Purina elec- 


trical chick display... 


the business-building 


hatchery co-operative plan... Purina’s new 
country-wide advertising campaign for spring 
...and you'll get a man-sized idea of the advan- 
tage a Purina merchant is going to have in cash- 
ing in on the farm business opportunities now 
opening up everywhere. You, too, can turn these 
business forces your way. Write or wire now! 
Not tomorrow—or later on—but today! 


PURINA MILLS . . . 923 Checkerboard Square . . . St. Louis, Mo. 
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States or of any state, territory, or 
possession of the United States, where- 
in such oath or affirmation is adminis- 
tered or by any consular officer of the 
United States.” 

Paragraph H. Section 1114 (A) 
(Title XI) of the Revenue Act of 1926 
provides: 

“(A) Any person required under this 
Act to pay any tax, or required by law 
or regulation made under authority 
thereof to make a return, keep any 
records, or supply any information, tor 
the purposes of the computation, assess- 
ment or collection of any tax imposed 
by this Act, who willfully fails to pay 
such tax, make such returns, keep such 
records, or supply such information, at 
the time or times required by law or 
regulations, shall, in addition to other 
penalties provided by law, be guilty of 
a misdemeanor and, upon conviction 
thereof be fined not more than $10,000, 
or imprisoned for not more than one 
year, or both, together with the costs 
of prosecution.” 

Pursuant to the above-quoted provi- 
sions of law, the following regulations 
are hereby prescribed with respect to 
the records to be maintained for the 
purposes of the excise tax imposed by 
Title IX of the Social Security Act: 

“ART. I. As used in these regula- 
tions, the terms defined in paragraphs 
D and F, above, shall have the respec- 
tive meanings therein assigned to them. 

“ART. II. (A) Every person subject 
to tax under the act shall, during the 
calendar year 1936 or any calendar year 
thereafter, for each such calendar year, 
keep such permanent records as are 
necessary to establish: 

“(1) The total amount of remunera- 
tion payable to his employes in cash 
or in a medium other than cash show- 
ing separately, (a) total remuneration 
payable with respect to services ex- 
pected by Section 907 (C), (b) total re- 
muneration payable with respect to 
services performed outside of the 
United States, (c) total remuneration 
payable with respect to all other serv- 
ices. 

“(2) The amount of contributions 
with respect to employment during the 
calendar year paid by him into any state 
unemployment fund, showing separate- 
ly, (a) payments made and not de- 
ducted (or deductible) from the remu- 
neration of employes, (b) payments 
made and deducted (or deductible) from 
the remuneration of employes, (c) pay- 
ments made with respect to services ex- 
cepted by Section 907 (C). 

“(3) Such other information as will 
enable the Commissioner to determine 
whether such person is subject to the 
tax, and, if subject to the tax, the 
amount thereof. 

“(B) No particular method of ac- 
counting or form of record is pres- 
cribed. Each person may adopt such 
records and such methods of account-~ 
ing as may best meet the requirements 
of his own business, provided that they 
clearly and accurately show the infor- 
mation required above, and enable him 
to make a proper return on the pres- 
cribed form. 

“(C) Records are not required to 
show the number of individuals em- 
ployed on any day, but must show the 
total amount of remuneration actually 
paid during each calendar month and 
the number of individuals employed 

(Continued on Page Twenty-five) 


Farmer’s Position Best Since 1929 


Income Shows Steady Rise 
Spurt in Spending Also Apparent in Rural Areas 


HE discovery of a farmer who is 

making money is no longer a 

subject for Ripley’s “Believe It 

or Not.” In fact, even the most 
conservative economists are willing to 
admit that the homespun populace of 
the United States is enjoying the best 
financial position since the boom days 
of 1929. 

What lends credence to the outlook 
is that the inspiring report of greater 
“income emanates not only from a few 
scattered areas but is general in scope. 

Cold Billion More 

The United States department of ag- 
riculture which constantly keeps its 
finger on the pulse of the farmers’ 
spending and earning power estimates 
the rural gross income from 1935 pro- 
duction, including the value of products 
used in the household on the farm 
where raised, at $8,110,000,000 as com- 
pared with $7,266,000,000 in 1934. That’s 
almost a cold billion more which lines 
the pocket of the heretofore pitied and 
impoverished tiller of the soil. 

Farm cash income in October, 1935, 
the department further reports, reached 
$851,000,000, an increase of 22 per cent 
over last year, 102 per cent over Octo- 
ber, 1932, and the highest for the month 
since 1929. For the ten months ending 
in October, farm income, including ben- 
efit payments, was $5,563,000,000 as 
compared with $5,249,000,000 in the 
same period in 1934. 

New Peak in October 

October is the peak month in farm 
cash income. If November and De- 
cember will show only the average sea- 
sonal decline from October, the total 
for 1935 will be about $6,900,000,000 
which would compare with $6,383,000,- 
000 last year, $5,117,000,000 in 1933 and 
$3,987,000,000 in the year ending April, 
1933, the lowest 12-month period in the 
depression. If 1935 income reaches the 
amount indicated it will be 8 per cent 
over 1934 and 73 per cent over the low 
point. 

Not only is the money pouring into 
rural territories in greater amounts, but 
the farmer is also enjoying the benefits 
of reductions in taxes and_ interest 
charges. This makes economic condi- 
tions for him the best since the days 
when a shipment of hogs would buy 
something more than a week’s supply 
of groceries. 


Farmer Spending Too 

A gratifying outcome of the evident 
return to prosperity for the rural ter- 
ritory for the feed dealer and the other 
merchants is the fact that the farmer 
is not only getting more money but is 
putting it back into circulation by lib- 
eral spending. 

The department of commerce reports 
that trade in the farming areas con- 
tinues to show larger gains over last 
year and over the low point of the 
depression than in the cities. Index 
of the dollar volume of rural retail sales 
of general merchandise in November, 
1935, was 15 per cent higher than a 


year ago while department store sales 
were only 10 per cent higher. The ru- 
ral sales index was 74 per cent higher 
than three years ago and highest for 
November since 1929. Here are the 
comparisons of indexes by years as 
compiled by the department of com- 


105.1 

127.6 


Sales of Sears, Roebuck and Mont- 
gomery Ward, including both mail 
order and through retail stores, and the 
J. C. Penney Co. during November to- 
taled about $94,000,000 as compared 
with $79,000,000 last year. New high 
records in sales were attained by two of 
these concerns for November. 


Farm Machinery Booms 
In early December the International 


.Harvester Co. shipped four trainloads, 


156 cars, of farm machinery to its In- 
diana distributor. Shipment of one 
—- last fall was considered not- 
able. 

During the first ten months of 1935, 
cash income of farmers from sales of 
meat animals, dairy products, poultry 
and eggs and benefit payments were 
larger than in the corresponding period 
in 1934. 

Following are estimates made by the 
United States department of agriculture 
on the various sources of revenue in 
the first ten months of each of the last 
four years (in million dollars): 


1932 1933 1934 1935 
Cotton and Cottonseed 348 440 587 482 
Fruits and Vegetables. 562 647 790 769 
Ober 315 362 519 467 
Meat Animals........ 828 845 961 1,286 
Dairy Products........ 850 829 936 1,063 
Poultry and Eggs..... 324 309 363 463 


Wisconsin Dairymen Happy 


In Wisconsin where the chief source 
of income is from dairy products there 
is cause for jubilation. The highest 
price paid to milk producers in the 
state since December, 1930, was re- 
ported on December 1, 1935. The aver- 
age price received during November, 
1935, was $1.46 per hundred. This rep- 
resents a gain of 24 cents a hundred 
pounds over a year ago. 

With increased prices received for 
milk the Wisconsin dairyman is in a 
good position this year. Dairy ration 
costs have decreased considerably as 
compared with a year ago. During No- 
vember last year only 72 pounds of 
milk were required in exchange for 100 
pounds of a typical Wisconsin dairy 
ration, while a year previous, 134 
pounds were needed. 

The farmers of the country are also 
getting a bigger slice of income from 
the packers. Money paid out for live- 
stock by the packers under federal in- 
spection totaled $939,000,000 during the 
first nine months of 1935 as against 
$729,000,000 for the same period in 
1934. This compares with a five-year 
average of $896,000.000 for the nine 
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months. These figures do not cover 
all livestock, but include only those 
animals slaughtered under federal in- 
spection. 

The farm price index computed by 
the bureau of agricultural economics 
was 110 on December 15 or two points 
higher than on November 15 and 9 
points higher than on December 15, 
1934. Purchasing power of farm pro- 
ducts, the bureau estimates, is 90 com- 
pared with 80 a year ago and with 50 
at the bottom of the farm depression in 
the summer of 1932. The five year 
period 1909-1914 equals 100. 

Signs of returning prosperity for the 
farmers are unmistakable. This long- 
awaited phenomena should be an incen- 
tive for the feed dealer to brighten up 
his store, stock it with abundant mer- 
chandise and to make a diligent drive 
to get his share of the extra dollars 
that are rolling at an increasing rate 
into the countryside. 


ILLINOIS 


Teske Seed & Feed Co., Moline, is 
remodelling its store at an approxi- 
mate cost of $1,000. 

Good’s feed store, Milledgeville, has 
been opened for business. 

Dan S. Zehr resumed his feed busi- 
ness at Mackinaw December 16. H. 
Kunce & Son, Delavan, who operated 
the establishment for several months, 
have discontinued business. 

James Chambers, proprietor of the 
former Frank Grismer grist mill near 
St. Francisville, was instantly killed in 
a recent accident which resulted when 
he was caught in a belt while attempt- 
ing to attach it to a gasoline engine. 

Frank Knoetzer, proprietor of the 
Carlinville Feed Co., Carlinville, is 
building an addition to his plant which 
will be used for warehouse purposes. He 
was recently confined to his home as 
a result of illness. 

Doval Lowry has purchased the grist 
mill at Slapout from Pearly Stanford. 

Sangamon County Farm _ Supply, 
Springfield, has opened for business. 

Joy feed mill, Aledo, has installed a 
new mixer. 

Wilfred Wierman, Atwood, has 
opened a feed store and filling station 
in the Jesse Dickson building, Arthur. 

Harold Smith has built an addition 
to his feed store at St. Elmo to accom- 
modate increasing business. 

Hauter & Russell, Tiskilwa, are erect- 
ing a new building which will be util- 
ized as a feed warehouse. 

W. H. Welge, proprietor, Buena Vis- 
ta mill and hatchery, Buena Vista, has 
installed a new feed mixer. 

Fullersburg mill, Western Springs, is 
being restored for operation as the re- 
sult of a WPA project. 

Missouri Feed & Grain Co., held a 
grand opening recently for its new 
plant at Wyatt. B. W. Hilgard, vice 
president and general manager, and W 
E. Morris, superintendent of the plant, 
were hosts at the reception. 
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WELL PROTECTED 
First Partner: “Heavens, I forgot to 
lock the safe.” 


Second Partner: “Why worry about 


that. We're both here, aren’t we?” 
a * 
WHO WOULDN’T 
Sweetie: “Darling, do you think of 


me day and night?” 

Suitor: “I cannot tell a lie. I do but 
once in a while I wonder who the Re- 
publicans are going to put up for presi- 
dent.” 


GIVING HER CREDiT 
Mrs. Nag: “I can’t find words to ex- 
press my disgust for you.” 
Mr. Nagged: “Never mind, dear. It’s 
not your fault. You’ve made a noble 
effort to find ’em for the last two 


NEW OFFICE 


Rastus: “‘Brothaw president, we needs 
a cuspidor.” 


President: “Ah appoints Brothaw 
Brown as cuspidor.” 
* * 


When you knock at the door and find 


hubby home, then, brother, sell some- 
thing. 


hours.” 

iW 


QUAKER FEEDS MAKE PROFITS 
FOR FEEDERS AND DEALERS 


Profitable results hold the trade of regular 
Quaker Feed users. There are thousands of 
R77 them—Dairymen, Stock Feeders, Hog Raisers 
and Poultrymen—who use Quaker Feeds year 
after year because they pay handsome profits. 

More pounds of milk and uniform production, 
Lh} more pigs raised per litter, more pounds of flesh 
\Y per pound of feed, more big, salable eggs and 
DAIRY RATION N the better condition and health of the herds and 
flocks are all undisputed reasons why the 
Feeders keep coming back for more. 

That’s why Quaker Feeds are prof- 
itable to the Quaker Dealer. He de- 
velops a steady and loyal trade and 
has little difficulty adding new feeders, 
because Quaker Feeds can be relied up- 
on to deliver results that pay profits. 


wi) THE QUAKER OATS COMPANY 
i Dept. 15-A, 141 W. Jackson Blvd., Chicago, U. S. A. 
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HIS WARNING 


Iceman: “Hello, sonny.” 
Little Boy: “When you call me that, 


smile.” 
* * 

SIMPLE ROUTINE 
Stranger: “What do you people do 

around here in summer?” 


Native: “We loaf and fish.” 

Stranger: “And what do you do in 
winter?” 

Native: 


“We cut out the fishing.” 
* * * 


HARD-HEARTED 

Little Boy: “My mother has drowned 
all the kittens.” 

Aunt: “That’s too bad, but you can 
get some more.” 

Little Boy: “Yeah, but she promised 
tc let me drown them myself.” 

* * * 


EVIDENTLY NOT 
Bill: ‘“‘Who writes the advertisements 
for the bank?” 

Dealer: “I don’t know, but I’m sure 
it isn’t the man that makes the loans.” 
* * * 
ACCIDENTAL 

Mother: “Georgie, did you fall down 
in your new pants?” 

Sonny: “Yes, mom, I didn’t have time 
to take them off.” 
* * 

A REAL TWISTER 

Country Visitor: “What’s that thing 
winding ’round and going up to the top 
of the building?” 

City Host: “That’s a spiral staircase.” 

Country Visitor: “Gosh, that must 
have been a danged long ladder before 
the cyclone hit it.” 

* * 
REVERSED 
The grower made a million out of 
peaches, 
But now his fortune’s getting mighty 
slim, 
For afterward he moved into the city 
And the peaches made a million out 
of him. 
* * 
OF ALL THINGS 

Mrs. Ritz: “Well, I finally found out 
where my husband has been spending 
his evenings.” 

Mrs. Gray: 

Mrs. Ritz: “Oh, I simply stayed home 
last night and there he was.” 

x * * 


CORNHAY WEAKLY NEWS 

Sadie Blunk, who weighs 300 pounds, 
hung up her stocking on Christmas Eve, 
and when Santa got a good look at it, 
he left his pack and took the stocking 
away. 

Judd Perkins says that he believes his 
son is home from college because he 
hasn’t received a letter from him in 
three weeks. 

Just when Ira Hicks was getting 
along fine with his resolution to stop 
cussin’ during the New Year his wife 
received a letter that her brother who 
was out of work was coming to live 
with them. 


“How did you manage 
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YOU ARE We point our finger at the sellers of cod liver oil. If we 
TO BLAME buy and use cod liver oil in our feed solely because of its 

anti-rachitic value — you sold cold liver oil to us on this 
basis. You have urged that smaller and smaller percentages of cod liver oil 
will give “‘complete protection’’. Tests of cod liver oil by government feed 
inspection departments are all on a protection basis. We have become “‘pro- 
tection’’ minded and naturally feel that it is wise for us to buy that protec- 
tion as cheaply as possible. 


About three years ago one cod liver oil firm began selling its product on 
the basis of its vitamin A as well as vitarnin D potency. Vitamin A, we are 
told, is essential to health, growth, vigor and sustained production. Here we 
have another reason for feeding cod liver oil but its use is still recommended 
at protection levels. And as time passed all other cod liver oil sellers discov- 
ered that their oils were rich in vitamin A. So, today, we are buying cod liver 
oil for both vitamins A and D but still on a “‘protection”’ basis. 


As long as we use cod liver oil on a protection basis, we believe we are 
right in buying cod liver oil as cheaply as possible and using as little cod liver 
oil as is necessary to guarantee protection. 


During the past year it seems that research of some of the leading cod 
liver oil sellers and by an increasing number of experiment stations has proved 
cod liver oil has feeding value beyond that covered by the words ‘‘complete 
protection’’. These sellers are now surprised that we use so little cod liver 
oil — that we are slow to recognize that there is an important difference in 
the quality of various cod liver oils — that even after protection can be guar- 
anteed increased use of quality oil may be justified ona production basis—that 
the amount of cod liver oil which can be profitably fed to a laying hen is 
larger than the amount needed by a baby chick, etc. 


All we can say to you gentlemen, the purveyors of cod liver oil to the feed 
trade, is that your salesmanship has not kept pace with your research. With 
very few exceptions, we are all proud of the feeds we make and sell and we are 
sincerely striving to make our feeds of as high quality and as efficient as pos- 
sible. This is proved by the fact that we buy iodine, all-vitamin concentrates, 
protein concentrates and supplements and many other specialties — often at 
seemingly excessively high prices—in our effort to improve the quality of 
our feeds. 


If more cod liver oil and better cod liver oil will improve the quality of 
our feed on the basis that results determine value, you will find that, except 
to make sure that we get full value for any required investment, we will not 
quibble about price. 


You are to blame for our present cod liver oil purchasing practices. If we 
are to change, it’s up to you to prove the need. 


DAvID K. STEENBERGH. 
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Larro Research Farm has found a better way to raise pullets 
. . - simpler, easier, lower in cost and assuring even better 
results than those produced by former feeds and methods. 
It is based on only two mashes instead of three. The 
Poultryman starts the chicks on LARRO CHICK BUILDER 
—a combined starting and growing mash—for the first 12 
weeks. After 12 weeks he changes to improved Larro Egg 
Mash and feeds it all the rest of their lives. With these two 
mashes he needs only Larro Chick Grains and Larro Scratch 
Grains, grit and water—no supplements of any kind. The 
result is more profitfor the feeder. Hereare the reasons why: 
is a brand 


1. Greater Feeding Efficiency 4. Better Livability ‘new Larro prod- — 

uct backed 

2. Lower Feed Cost 5. Better Growth 
3. Less Labor for the Poultryman 6. Better Egg Production and well 
organized sales 
THE LARROWE MILLING COMPANY 

Detroit, Michigan ‘program. You 


We would like to tell you all about this new product and the big _ 


: : bigger’ profits for Larro dealers. The Larro franchise may be availabl : BUILDER. 
tn your territory. Write today for fullinformation. 
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owe it to yourself 
and to your. 
trade to get the 
facts. about 
campaign of advertising which is now building new business and — LARRO CHICK © 
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Markets Feeds Through Independent 


Grocery Stores to Meet Chains. 
Small Package Size Appeals to Trade ee 


of Farmington Mills, Farming- 
ton, Mich., is meeting chain store 
competition by marketing his feed 
through independent grocery stores in 
10, 25 and 50 pound paper bags. 
Attractive displays of Delight brand 
feeds, manufactured by the Farmington 
Mills, have been placed in a number of 
stores with surprising reception. Sales 
have increased steadily from the time of 
the introduction of the feeds, which 
consist thus far of only laying mash 
and scratch feed. 


Sells Quality Feed 

Farmington is a typical town of 1,300 
population, with several chain stores, 
each carrying different brands of feed 
under their own store names but manu- 
factured by companies according to 
chain _ specifications. Gildemeister’s 
stores are very successful in selling his 
feed because the feed is locally made 
and carries the brand name of the 
manufacturer. This point carries weight 
with the average purchaser but if the 
purchaser is not impressed he is told 
that Gildemeister’s laying mash was 
found by state analysis to excel its 
guaranteed protein content of 20 per 
cent by four per cent, while his scratch 
feed was more than two per cent over 
the 9 per cent guarantee. 

“I have found that it pays to put out 
a good feed,” says Gildemeister, “and 
it store sales increase I may find it 
advisable to make a growing and start- 
ing feed. Thus far I have registered 
only mash and scratch feeds, selling 
and recommending the commercial feed 
I carry for young stock.” 

Always 25 Cents a Bag 


“The smallest bag of feed is put up 
to sell at 25 cents a bag at all times 
and the weight of the bag is varied ac- 
cording to the price of the ingredients. 
The stores want it this way, prefering 
to have a uniformly priced item, with 
the weight varying as found necessary 
to meet the price. This bag will vary 
from 8 to 12 pounds, therefore, and it 
seems easier for the storekeeper to ex- 
plain this than to mark the difference 
in price.” 

Farmington is located 20 miles from 
Detroit, Mich., and a branch store is 
maintained in the village of Novi, five 
miles away. This came about with an 
opportunity to purchase an elevator lo- 
cated on a railroad in Novi. Farming- 
ton, where the original mill is located, 
has no railroad so the extension at 
Novi was very desirable. Coal is sold 
at Novi in addition to feed and fer- 
tilizer, and the coal requirements of 
the larger town of Farmington are 
served from there. 

The mill at Farmington was built in 
1895 by the present owner’s father, 
Louis Gildemeister. Leo entered the 
business in 1914, and much of the de- 
velopment in feed took place since that 
time. Originally the business was built 

p on flour milling-and today there are 
our double stand roller mills in opera- 


i EO GILDEMEISTER, proprietor 


tion with a capacity of 50 barrels of 
flour a day. Wheat and rye flour were 
milled, but rye was discontinued with 
the advent of the processing tax on 
that cereal. : 

The mill has one of the largest feed 


Leo Gildemeister 


grinders for miles around, a 24 inch 
Dreadnaught capable of grinding two 
tons of oats per hour. A Monarch one 
ton mixer, with a drip tank for the ad- 
dition of cod liver oil, finds service in 
the manufacture of the Delight brands 
of feed and in mixing formulae accord- 
ing to customers’ specifications. Serv- 
ice is further extended with a corn 
sheller and a crusher for corn and cob 
meal. 


“Custom grinding forms a large part 
of the business,” says Gildemeister, 
“and I encourage it by very favorable 
prices. If I can get a farmer to bring 
his feed to the mill I can often per- 
suade him to mix protein supplements 
with it before he takes it home. Corn 
and oats are most often brought in for 
grinding and since I have bran and 
middlings as a natural by-product from 
my flour business it is highly desir- 
able for me to combine feed grinding 
and mixing with flour milling. 

“I also stress uniform mixing, main- 
taining that it is far better than throw- 
ing a handful of bran or middlings on 
top of a half a peck of oats, with a 
handful of corn thrown on top of that. 
After you stress good mixing you can 
talk good mixtures, and this opens up 
the possibility of selling high protein 
supplements such as cottonseed or lin- 
seed meal in addition to the bran and 
middlings I naturally have. Before you 
know it you have a good dairy mixture. 

“I carry a good commercial feed but 
I believe in using as much home grown 
produce as I can in meeting the farm- 


THE FEED BAG—JANUARY, 1936 


ers of my community half way in their 
business. If I incorporate their grains, 
the product of their labor, grown on 
the lands on which they pay taxes, 
through which they make their living 
and support their families, I believe I 
am rendering ‘the utmost service to 
them. The more work of this type that 
I can obtain reduces the overhead on 
the service equipment I have.” 

The elevator has a capacity of 10,000 
bushels, and hard red wheat flour is 
handled on a jobber’s ‘basis in addition 
to the local soft wheat flouts. Much of 
this hard red wheat flour; shipped in 
from the West, is used by bakers in 
blending with the soft wheats. Three 
carloads can be stored in a new addi- 
tion built to the rear of the mill. 

Handles Commercial Feed 

Unless a farmer has ingredients of 
his own to incorporate in a mash Gil- 
demeister prefers to sell him the com- 
mercial feed he carries. He has carried 
this feed for a long time and he knows 
he can guarantee results with it. Poul- 
try feeds are well serviced by the com- 
pany manufacturing these feeds and 
flock problems are dealt with to the 
customer’s satisfaction. One of the men 
working in the mill has become very 
proficient in diagnosing ailments and 
solving problems of management. This 
man is an ideal man for deliveries. Two 
men work in the mill with Gildemeister, 
one, R. P. Robinson, in his employ 10 
years, and the other, Ward Drouillard, 
9 years. 

Farmington Mills advertises regular- 
ly in several local weekly newspapers 
circulating throughout the 10 to 15 mile 
radius of the area of feed sales. Plates 
used are furnished by the commercial 
feed company, but most of the copy is 
written by Gildemeister. Seasonal items 
are stressed, including farm supplies of 
all sorts as carried by the Novi branch. 
Display ads are used entirely, since he 
feels classified ads do not receive much 
attention in the local papers. 

Asked what slogan or policy was fol- 
lowed in establishing his business, Mr. 
Gildemeister replied very definitely that 
business was built up and maintained on 
two main principles. 

“Quality first and service always.” 


RED COMB FEED STORE has 
cpened for business at Harvard, IIl. 
Walter Burton is the manager. 


INGLESIDE MILLING CO., In- 
gleside, Md., is building a new ware- 
house. 


GEORGE W. WEITLAUF, Bridge- 
port, N. J., recently expanded his place 
of business to include a two-story build- 
ing next to his store He has also added 
another man to his sales staff. © 


W. I. GREEN, manager, Griffith & 
Perry, Inc., Silver Spring, Md., is occu- 
pying a fine, new home which he re- 
cently constructed. 
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HERE condition is important, cane 

molasses is a heavy favorite among 
livestock feeders. Ask any cattle showman 
why he feeds cane molasses. ‘‘Because it 
keeps my animals in shape,” he will tell you. 
“‘Because it perks up their appetites, keeps 
their digestion in line. My stock don’t go 
off their feed when they’re getting molasses, 
and I don’t have to doctor them with tonics, 
because cane molasses has a mild laxative 
action of its own. Look at that coat— 
that’s why I feed molasses.” 

A silky coat isn’t so important on the 
farm as it is in the show ring, but health and 
condition are important to every animal 
that has to earn its own living. That is why. 
good cane molasses is a valued feed for 
practically all types of livestock. A 
rich, highly digestible carbohydrate 


feed, it meets all standards of economy, pala- 
tability and feeding value with a plus score. 

The unique value of cane molasses as a 
feed ingredient has long been recognized by 
the trade. Manufacturers have used it for 
years in their mixed feeds, delivering mo- 
lasses to the farm in its cheapest and most 
convenient form. If you have not yet 
learned what cane molasses can do for your 
feeds, let us show you. With stations and 
connections at principal ports, we are in a 
position to fill your requirements promptly 
and at lowest freight rates—whether you 
need a couple of drums, a tank car, a barge 
load or a cargo. 

Write for your free copy of our illustrated 
booklet, “‘Cane Molasses.” 


COMMERCIAL MOLASSES CORPORATION 


ROOM 2904, 230 PARK AVENUE, NEW YORK CITY 
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Snappy Salesman One Day—Ordinary 
Delivery Boy the Next 


Double Role of Route Man Wins Business 


H. SWANSON, road man for 
Thompson’s flour and feed 
e store, Harvey, Ill., is a trav- 
eling man one day dressed in 
gentlemen’s clothes and the day after 
he is a truck driver and delivery man 
with the orders that he took the day 
before. This is one idea that Mel Ol- 
son, manager of the store, has for keep- 
ing within the best graces of the store 
trade to which the Thompson establish- 
ment sells. 
Gains Patrons’ Confidence 

“It gives Swanson the angle from 
both the front door and the rear one,” 
said Olson. “He might appear one day 
to a customer as someone all dressed 
up and feeling too good to get down 
in the dirt. But the next day there he 
is in coveralls and lugging in sacks like 
a regular laborer. At least this dual 
job keeps Swanson intimately acquaint- 
ed with the trade. And the good will 
is passed right along to the store. Fur- 
thermore with the salesman doubling as 
a deliveryman, we have a chance to see 
stocks in the storerooms and by that, 
we are enabled to know more of cir- 
cumstances and the amount of flour 
and feed we should be able to place 
in certain cases.” 

Swanson makes a good job of it. Out 
with the car one day, away with the 
loaded truck the next. One of his tours 
extends 35 miles southward from the 
Harvey headquarters. This is in refer- 
ence to the wholesale angle for the 
Thompson store. For retail trade to 
the homes in and around Harvey, a 
smaller truck is maintained to make two 
deliveries a day. 

No Waiting Necessary 

“We have always arranged deliveries 
so that no customer need wait for his 
order very long,” explains Mr. Olson. 
“If there is an emergency order, we 
provide for that also. I’m sure that 
it was careful and particular service 
that built this business up from its be- 
ginning 39 years ago.” 


Only two years ago Wilder B. 
Thompson, founder of the business, 
died. He had begun on the smallest 


kind of a shoe string, buying and sell- 
ing eggs, and later including small or- 
ders of feed. Little by little he pros- 
pered until in his later years he became 
the owner of a whole city block and 
one of the best stocked feed stores in 
the Chicago district. Such things as 
flour, seeds, and fruit jars were added 
to the feed lines, and stores, the same 
as homes, became his customers. Stock- 
ing fruit jars in a big way enabled store 
keepers to buy them in small lots as 
they needed them without the risk of 
breakage that they had experienced in 
buying from far away points. The jars 
were additional builders of good will, 
and today the Thompson store remains 
headquarters for canning supplies. 
Boosts Commercial Feeds 

No mill has ever been installed for 
feed grinding. 

“It is better in our case to merchan- 
dise the feeds that the big mills pro- 


duce,” said Olson. ‘We have figured 
it out that way time and again. So 
we take one particular brand of feeds 
and keep pushing it and sticking to it.” 

Main advertising for the commercial 
feeds is through the newspaper classi- 
fied columns. Most people read there, 


Thompson’s attractive feed store 


reasons Olson, and so with a new mes- 
sage for them every issue, the feed gets 
their attention. Other publicity is done 
with postal cards that are printed from 
stencils formed into a sand stamp. These 
cards remind customers of the things 
the store carries in stock for them. No 
prices are quoted because prices may 
change too suddenly for comfort. 
Along in this publicity is included pet 
foods and garden and flower seeds in 
season. 

What a mass of feedstuffs and flour 
this Thompson store at Harvey can 


hold, and does especially as winter 
comes on. The main building is 56 
feet wide and 175 feet long, and a great 
part of it is double-decked. Loads can 
be as easily put on the upper deck as 
they can on the ground floor which is 
all of cement construction. The build- 
ing was put up 14 years ago. 

Because there are so many house- 
holders in Harvey seeking to raise part 
of their living in back lots, poultry is 
a big item with them, and so the 
volume of poultry feeds delivered by 
the store runs into big volume. It is 
destined to be even better this winter, 
Olson believes, since eggs are high in 
sympathy with meat, and going higher 
as the winter season advances. High 
priced eggs can easily offset any com- 
plaint of allegedly high feed prices, he 
maintains. 

Operates on Cash Basis 

The Thompson store operates on a 
cash basis. When Swanson, the road 
man delivers, he also collects. If there 
iS any waiting at all it is only until he 
comes as salesman on the following 
week. 

And the deliveryman for the retail 
trade likewise collects on delivery. It 
is the only way to operate, says Olson. 

In the driveway of the main building 
there is a big sign that has done work 
through the years. 

“Thompson’s Flour and Feed Store— 
39 Years Old and Still Growing,” it 
says. As each new year comes the age 
figure is changed by displacing a mov- 
able square with a new one. 


his Month In Your Feed Store 


e Live Tips To Help You Get More Business 


Hog Scalder 


Many farmers butcher hogs for home 
consumption in a New Jersey dealer’s 
territory, so he recently purchased a 
hog scalder which he furnishes to his 
customers. He charges nothing for this 
service and finds that he is more than 
repaid by the friendly feeling it creates 
for the firm. 


Feed Library 


Believing that better-informed feeders 
make better customers a dealer in Con- 
necticut gathered together all of the 
books he possibly could which pertained 
to feeding. He placed them in a library 
in one corner of his store and started 
a system whereby a farmer could draw 
out the books and keep them for two 
weeks on the same principle employed 
by the city library. Much manufactur- 
er’s literature of a better nature was 
included in the collection. The library 
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idea served to emphasize the importance 
of the material and also gave the farm- 
ers the impression that the dealer must 
be well informed because he possessed 
such a large collection. 


Separators 


Farm folks in an Ohio dealer’s terri- 
tory follow the practice of separating 
their milk into cream with their own 
equipment. The dealer realized that 
they were interested in the idea and 
arranged to have a cream separator ex- 
pert at his plant for a week to offer 
free repair service and to give talks on 
cream and milk problems. The stunt 
brought many farmers to the store and 
resulted in much good will. 


PEQUOT CREAMERY, Pequot, 
Minn., is planning to enlarge its feed 
Sggeveent and to install a grinding 
mill. 
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Everyone engaged in the feed industry has a right 


| 


to expect greater things in 1936. Business is bet- gua 


ter and we folks in Minneapolis join in wishing you 
continued progress and prosperity as each suc- 


ceeding month rolls by. 


Acme Feed Products Co. 
Pure Linseed Meal 


Banner Grain Co. 
Milling Wheat — Coarse Grain 


Cereal Grading Co. 


Grain Merchants 


Excelsior Milling Co. 
Specialty Millfeeds 


Farm Service Stores, Inc. 
Cod Liver Oil — Binder Twine 


J. A. Forrest Co. 


Feed Merchant Since 1900 


Walter Haertel Products Co. 
Feed Products 


Hiawatha Grain Co. 


Grain and Screenings 


R. R. Howell & Co. 
Mill Machinery and Supplies 


A. E. Jacobson Mach. Wks. Inc. 


Hammer Mills — Magnets — Mixers 


I. S. Joseph Co., Inc. 
Mill Feed Merchants 


Kantar Feed Co. 


208 Corn Exchange 


Midland Hay & Feed Co. 
Hay and Mill Feed 


Mullin & Dillon Co. 


Corn — Oats — Barley — Wheat 


Reliance Feed Co. 
Millfeed Jobbers 


A. L. Stanchfield & Co. 
Feeds — “Stand by Stan” 


MINNEAPOLIS 


The Market for Grain, Feed and Machinery 
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Court Kills All Processing Taxes 
AAA Meets Fate of NRA 


No Ruling on Refunds on Floor 


HE AAA, main pillar of the ad- 

ministration farm program, 

joined its sister, the NRA, in 

the New Deal bone yard when 
on January 6 the United States supreme 
court declared it unconstitutional in a 
6 to 3 decision. 

With the decision, the whole system 
of processing taxes imposed to finance 
the program was swept into discard. 
Everywhere conjectures are now being 
made as to what the government intends 
to do about paying back the money 
collected; whether or not millers, pack- 
ers and other interests affected will be 
able to regain the amount of their im- 
pounded taxes; whether dealers and job- 
bers are going to get back tax money 
tied up in their floor stocks, and what 
procedure, if any, will be adopted to 
fulfill farm contracts for crop and stock 
control. 

Your Guess Good as Ours 

In this respect, one man’s guess is 
as good as another’s. Although the 
supreme court completely demolished 
the AAA, there was nothing in the de- 
cision to shed light on its attitude 
toward impounded taxes, injunctions 
against the collection of taxes, nor 
towards refunds on floor stocks. This 
is probably due to the fact that none 
of these questions was raised in the 
Hoosac case under which the AAA was 
brought to its day of reckoning. They 
are all raised, however, in the Rickert 
Rice Co. case which is still pending 
and possibly when the decision in this 
case is handed down, it will include the 
determination of these points. 

Meanwhile, individual suits by pack- 
ers and other interests are being 
brought against the government to re- 
cover impounded taxes which run into 
millions of dollars. Some of these 
_ taxes have been paid in escrow while 
suits were pending against the validity 
of the AAA in lower courts. It is the 
general belief that money paid into 
these lower courts will be refunded. 

Floor Stocks in Question 

As far as feed dealers are concerned, 
the entire situation is likewise sur- 
rounded by a big question mark. The 
dealer with a large floor stock of flour 
or other commodities on which he has 
already paid the processing tax must 
await further litigation. In the mean- 
time, it is suggested that an accurate 
inventory of the floor stocks be taken 
immediately as of 12:00 noon, Monday, 
January 6, and that this inventory be 
certified by a notary public. If and 
when a decision that tax on floor stocks 
must be refunded is handed down a 
proper legal claim can be made. 

As soon as the supreme court deci- 
sion was announced, practically all of 
the flour mills in the country imme- 
diately discontinued selling and deliver- 
ing flour so as to avoid making any 
blunders while the decision was being 
studied. At noon on the following day, 
however, the mills resumed doing busi- 
ness, repricing existing contracts and 


reducing drafts on cars in transit so 
as to take care of the elimination of 
the processing tax. The _ reductions 
granted were $1.38 per barrel on patents 
and clears, $.98 per barrel on whole 
wheat flour and $1.62 per barrel on rye 


flour. 
Advises Watchful Waiting 


The Millers National Federation in a 
special bulletin to its members advised 
that “while many buyers feel that they 
are entitled to a more or less immediate 
adjustment on past flour purchases, and 
while some have already begun suits 


INE processing taxes were 
N declared void by the deci- 

sion of the United States 
supreme court on the AAA. 
They are as follows: Wheat, 30 
cents per bushel; hogs, $2.25 per 
hundred; cotton, 4.2 cents per 
pound; sugar, % cent per 
pound; rye, 30 cents per bushel 
(56 pounds to bushel); corn, 5 
cents per bushel; tobacco, 2% 
cents to 5 cents per pound, ac- 
cording to classification; rice, 1 
cent per pound; peanuts, 1 cent 
per pound. 


against mills to recover processing taxes 
included in the price of flour purchased 
by them, there is not a word in the 
supreme court decision which sheds any 
light on this problem nor on the related 
problem of the disposition of impound- 
ed taxes. It is quite clear that this 
whole question of so-called refunds or 
adjustments, the disposition of impound- 
ed taxes, and all other matters which 
have any relation to them must be de- 
ferred for future action. It is also quite 
clear that no miller can afford under 
present circumstances to forsake the 
past policy of the industry to make no 
commitments, promises or  arrange- 
ments with respect to these matters and 
that this policy must be continued. 

“There is not a word in the decision 
which refers even remotely to the status 
of floor stocks at the termination of the 
tax. Further word from the court must 
be awaited before this problem can be 
solved. No matter what may finally 
be decided, it is clear that all claims 
for refunds on floor stocks at the time 
the tax is eliminated must first be pre- 
sented to the government. Not until 
then do the mills have any warrant for 
getting into this problem.” 


Further Taxes Definitely Out 


Out of the maze of questions arising, 
there is one thing certain about the 
AAA decision. No further processing 
taxes will be levied on a federal scale, 
although there is talk in official circles 
of continuing crop control and farm 
marketing regulation through the states 
with the aid of federal grants. The 
possibility of a new AAA substitute 
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Stocks 


plan appears remote, except through 
constitutional amendment. 

In addition to those holding the bag 
for processing taxes, the farmer is like- 
wise a government creditor to the ex- 
tent of $217,250,348 due him for the 
1935 crop adjustment program. The 
AAA on January 6 issued the following 
statement showing the amounts paid to 
farmers on the 1935 adjustment pro- 
gram and the amounts still due: 


Paid Still due 

$110,318,820 $ 12,681,180 
60,210,198 55,389,802 
Corn-hogs......... 79,114,945 106,885,055 
55,000,000 35,000,000 
2,429,249 1,153,534 

$324,229,789 $217,250,348 


There is also $66,000,000 due for win- 
ter wheat compliances during the 1936 
program, making a grand total of $283,- 
250,348. AAA officials said that they 
have paid out $200,000,000 more than 
has been received in processing taxes. 


Leaves Nation Giddy 


The entire situation has left the na- 
tion giddy. The AAA is officially pro- 
nounced dead by the highest tribune of 
the land and now remains the problem 
of settling its complicated estate. Will 
the consumer get back what he claims 
were additional prices he paid for pro- 
ducts affected by the processing taxes? 
Will the miller, the packer, and other 
middle men collect for money which 
they insist they advanced in purchasing 
wheat, hogs, and other raw matcrial 
as processing imposts? Will the wheat 
grower, the cotton producer and the 
hog raiser and others get a slice of the 
estate to which they claim they are en- 
titled, because the miller, the packer 
and others are alleged to have reduced 
the price paid to them so as to absorb 
the processing tax? : 

Only time, as in all things, will tell. 
Patience and court procedure are the 
only recourses at the present time. And 
no matter what may be written or con- 
jectured, the fact remains that in deter- 
mining the outcome, one man’s guess 
is as good as another’s. 


HERMAN WOLF purchased the 
mill of E. L. Bruce & Son, Greene, Ia., 
and began operation of the business 
January 1. 


NEW BOOKLET 

Archer-Daniels-Midland Co., Chicago, 
has issued a new bulletin describing 
the chemical properties and methods of 
use of “Soybean Brew Flakes.” The 
flakes are said to provide a greater foam 
quality on beer and increase the extract 
yield substantially. Four soybean pro- 
cessing plants, one recently opened in 
Milwaukee, are operated by Archer- 
Daniels- Midland. 
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Meet the NEW MEMBER 
of our Quality Family 


It is with pleasure that we announce that we 
have taken on the distribution of DE LUXE 
Straight Cod Liver Oil, manufactured by the 
well known and dependable Consumers Import 
Co., of New York. 


DE LUXE Cod Liver Oil is an outstanding product that 
ranks high in biological tests and is extremely high in 
Vitamin AandD potency. It is sold on a per gallon basis 
available in two strengths: the 14 per cent level to be fed 
on a basis of 5 lbs. per ton of rations and the !/; per cent 
level to be fed on a basis of 4 lbs. per ton of total rations. 
The !/; per cent level is sold with Vitamin E added. 


Write for Sample and Price. 


Stratton Grain Company 


(Successors to Donahue-Stratton Co.) 


Grain & Stock Exchange 


Milwaukee, Wisconsin 


STRAIGHT COD 
LIVER OIL 


100% PURE U.S. P. 


LET US QUOTE 
TOU ON... 


Malt Sprouts, 

> Mill Feeds, 

> Oil Meal, 

-> Onyx Dried Grains, 
‘> Clinton Corn Gluten, 
-> Corn Oil Cake Meal, 


> Puritan Reef Oyster 
Shells and 


> All Grades of Grain. 


Grain 
Merchandisers 


MAIN OFFICE 
MINNEAPOLIS 


MILWAUKEE, WIS. 
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Yow’ll like the Nicollet... 


because you have a choice of 600 spacious, sun- 
lit rooms with deep luxurious beds, soft water 
for bathing; because you'll receive thoughtful, 

convenient service; because you'll enjoy the ex- 
= cellent foods served in the beautiful Minnesota 
Room and in the smart Coffee Shop; because 
everything possible is done to make your stay 


pleasant. 
Green Bay Chicago Buffalo 
Duluth Toledo Albany N ; « O L L E T re O T E L 
Portland Omaha New York 
San'Francisco Ogdensburg Boston MINNEAPOLIS 
Official AAA Hotel - W. B. Clark, Manager 


| NEW 
| NICOLLET 
| 
| 
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Safeguard Public Against 
Injury in Your Plant 


commented on the fact that 

about six times as many people 

are injured while at home, or 
otherwise away from their own place 
of work, as are injured while on the 
job. It would appear from this that 
when a man is away from his regular 
working environment, and becomes one 
of the group known as “the public,” he 
is much more likely to be injured than 
if he were at his own place of work. 

This being the case, it becomes neces- 
sary for the elevator manager, in com- 
mon with other men in business deal- 
ing with the general public, to be es- 
pecially alert to see that visitors are 
not injured while at his business loca- 
tion. 

Small things, such as a broken step, a 
hole in the floor, a defective chair, or 
other conditions taken for granted by 
those familiar with the premises, may 
present hazards to _ strangers. A 
hazardous condition may gradually get 
worse and yet be given no thought by 
the persons most concerned, as_ they 
have formed the habit of avoiding it, 
and it will go uncorrected until it is 
called to their attention by some out- 
sider or by some one getting hurt. Many 
times a manager of a business will be 
so accustomed to a hazardous condition 
that he will ridicule the idea of any 
one injuring himself at that place. It 
coes appear that at times members of 
the public appear to have qualities of 
genius when it comes to getting hurt, 
and great care must be taken to keep 
them from doing it. 

In addition to the general condition 
of the premises, machines and equip- 
ment necessary to the operation of the 
business present a hazard to the pub- 
lic. The man-lift is an example of this; 
though it may not account for the 
largest number of accidents, it does 
take the lead in terrible accidents to 
children. An example of this is the case 
of a little girl in Montana riding a 
manlift to the top when the brake 
failed to hold. At the top she was 
thrown from the manlift when it jarred 
to a stop, and fell to the driveway be- 
low. Elevator managers are very care- 
ful, as a rule, to keep children out of 
the place, but it takes more than ordi- 
mary care; it requires extraordinary 
care to watch them. This is especially 
true when children come in with their 
fathers with a load of grain. They 
must get off the load while it is being 
dumped, and do love to explore. Their 
explorations are apt to lead to difficulty. 

The various dumps and hoists ac- 
count for some accidents, especially if 
any part gives way while a load is 
being dumped. There was a case in 
Nebraska where a farmer got his toes 
badly mashed from standing with his 
feet over the pit for the airdump. When 
the platform lowered he was caught. 
It is hard to imagine a man being as 
stupid as that, but he was. 

Open trapdoors in the dumps 
present a hazard that is ignored by ele- 
vator employes, but is really dangerous 
to visitors. 

It is the custom for farmers to load 
their own coal at elevators where coal 
is sold. Many of them have had feet 


R ‘snimenie the newspapers have 


injured painfully by large lumps rolling 
from the top of a pile or car. 

No special remedy can be offered to 
prevent these varied accidents, as the 
conditions at each elevator are slightly 
different from those at every cther loca- 
tion, except constant vigilance on the 
part of the manager and employes. 
Not only should they keep the premises 
in good repair, but also take the time 
to warn visitors of dangerous conditions 
or operations.—Our Paper. 


PIPESTONE GRAIN CO., Pipe- 
stone, Minn., has installed a new feed 
mixer. 


RHODES FEED MILL, at Fre- 
mont, Ia., operated by Floyd Rhodes, 
was recently destroyed by fire. 


JAMES HOGAN, Whittemore, Ia., 
has sold his feed business to Ben Zaugg 
of West Bend. 


C. F. KIESER, Kraft-Phenix Corp., 
Chicago, recently made a trip to Cali- 
fornia via the Panama canal. He sent 
a postal from Colombia, South America, 
reporting that he was having a pleasant 
journey and enjoying the many new 
scenes. 


Central Dealers Convention 
Set for June 8 and 9 


J. L. Kleckner 
Best wishes for a speedy recovery. 


HE 10th anniversary of the Cen- 

i tral Retail Feed association will 

be celebrated at the next annual 

convention which is to be held 
at the Schroeder hotel, Milwaukee, June 
8 and 9. Dates were set and plans for 
the conclave were discussed at a meet- 
ing of the executive committee of the 
organization which was held at Mil- 
waukee, December 18. 

Decision was also made to incorporate 
the association under the laws of Wis- 
consin. Work of making necessary 
changes in the constitution and by-laws 
is now being handled by an attorney, 
and members will be given an oppor- 
tunity to vote on all proposed altera- 
tions before final action is taken. 

Among those missing at the execu- 
tive committee meeting was J. L. Kleck- 
ner, Kleckner Elevator Co., Neillsville, 
Wis., who is seriously ill. The com- 
mittee voted to send flowers to Mr. 
Kleckner with the best wishes of all 
the members for the holiday season. 
They expressed the wish that his health 
would be sufficiently improved to en- 
able him to attend the convention in 
June. 

The Honor Roll plan of curbing 
direct selling which the association put 
into effect almost a year ago was dis- 
cussed. Feed dealers were urged to co- 
operate with the firms observing the 
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requirements. It was reported that 
about a dozen complaints of violations 
had been received but that only three 
of these were against firms listed on 
the Honor Roll. Two were quickly 
corrected as errors and action on the 
third is still pending. The next issue 
of the Honor Roll is to be mailed to 
members of the association about Janu- 
ary 15. 

Retaining of affiliated membership in 
the National Federation of Feed Asso- 
ciations for the Central association, 
was voted by the executive com- 
mittee. The National federation, formed 
for the purpose of establishing a code 
for the feed industry, has been operat- 
ing on a voluntary basis since the de- 
mise of the NRA. 

Tribute was paid to the splendid 
growth and spirit of the Salesmen’s club 
which now has 27 members and is af- 
filiated with the Central Retail Feed 
association. All representatives of al- 
lied trades calling on dealers in the ter- 
ritory served by the Central association 
are eligible for membership. 

The executive committee approved a 
plan for conducting more district meet- 
ings and dealers desiring to hold local 
gatherings in their territory are re- 
quested to write the association which 
will gladly make arrangements. 


OHIO 

Lee Bennett has opened the Bennett 
Oil & Feed Co., Eaton. 

W. A. Fields has constructed a new 
building at Willshire and will operate 
a feed and coal businesg. 

Ralph S. Bartley, proprietor of the 
Jamestown feed store, Jamestown, has 
installed an incubator and will hatch 
and sell baby chicks in connection with 
his feed business. 

Hanson feed store, McConnelsville, 
has installed a new hammer mill. 

Henry L. Grisez, former manager of 
the Ft. Loramie Mills, has opened an 
elevator at Willowdell which he will 
— as the Willowdell Grain & Feed 

oO. 

The Hass mill, Wilmot, recently pur- 
chased by Marion F. Wardell, will ba 
remodelled and equipped with grinding 
and mixing machinery. 

Embra L. Troup, grain dealer at 
Pleasantville, died suddently at his 
home December 11 following a heart 
attack. 
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Indiana Dealers Meet 
January 30, 31 


The Indiana Grain Dealers associa- 
tion is rapidly completing plans for its 
35th annual convention which will be 
held in the Board of Trade library, In- 
dianapolis, January 30 and 31. 

S. W. Wilder, Cedar Rapids, Ia., pres- 
ident of the Grain & Feed Dealers Na- 
tional association, will be one of the 
principal speakers. Emory Cocke, At- 
lanta, Ga., will also occupy an impor- 
tant part on the program. 

The afternoon of January 31 will be 
devoted entirely to a discussion of de- 
sired changes in a few of the federal 
grain standards and possibilities of get- 
ting the United States department of 
agriculture to make several changes in 


the method of determining the mois- 
ture of grain by the two moisture test- 
ers available among the trade. 

Negotiations are under way to obtain 
U. S. Senator Harry F. Byrd, of Vir- 
ginia, as the speaker at the banquet 
which will be held on the evening of 
the first day of the convention. Other 
speakers have been obtained to cover 
such subjects as the unemployment in- 
surance and old age pension laws as 
they affect the feed, grain and milling 
trades. Coordination of all trucking 
transportation will also be discussed. 

“We are expecting an unusually 
large attendance this year,” reports Fred 
K. Sale, secretary of the association. 
“Every feed and grain dealer and miller 
in Indiana and adjoining states is cor- 
dially invited to attend.” 


A Complete Feed 
for the first five weeks 


It’s the start they get that 
fixes the growth— and the 
profit. Your poultry-raising 
customers know this. What 
they may not know, however, 
is that there is a lot more to 
picking a feed than the list 
of ingredients and a price tag. 


low cost bulky fillers. 


tion, experience, and integrity. 


SEED SELLING 
SEASON AHEAD! 


The time has come to make 
plans for another seed selling 
season. As usual Northrup, 
King & Co’s Sterling and 
Northland Brand Seeds will 
be in strong demand. Use 
your seed orders to earn you 
lower freight rates on all of 
your current requirements. 


Order in MIXED CARS 


NORTHRUP, 


MINNEAPOLIS 


NORTHLAND Starter Mash 
Means Fast, Safe Growth 


ingredients of the most expensive mixture and yet be valueless 
because high priced food elements are used sparingly in favor of 


Persuade your customer to look beyond the feed sack to the name 
and reputation of the company compounding the formula. In 
Northland Starter Mash, Northrup, King & Co. have not only 
produced a balanced and complete feed to build flesh, feathers, 
bone and tissues, but to each sack they have added their reputa- 


growth building chick starter you can sell with confidence. 


Dependable 
Since 1884 


~ 


Cheap feeds may duplicate the 


Northland Starter M isa 


Sterling Starter Mash 


In addition to the popular North- 
land Starter Mash, Northrup, King 
& Co. provides you in the Sterling 
Brand Starter with a premium quality 
mash for those experienced feeders 
who know that extra dollars come 
back from the choicest feeds. There 
is no finer feed on the market than 
that sold under the brand name 
STERLING. 


EVERYTHING for the 
FEED and SEED STORE 


KING & CO. 


MINNESOTA 
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Why People Set Fire 
To Property 


When someone sets a match to a 
piece of property there is one of six 
motives back of the act, according to 
investigations made by mutual com- 
panies that specialize in the insuring of 
flour mills and grain elevators. 

The reasons for arson were found to 
be varied. As developed by the investi- 
gation and given in the order of their 
importance, they are: : 

To cover up a shortage of some 
employee. 2. To satisfy a personal 
grudge. 3. Pyromania. 4. To elimin- 
ate competition. 5. To collect a mort- 
gage. 6. To defraud the insurance com- 
pany. 

The fact that the least prevalent mo- 
tive for arson is the collection of in- 
surance “speaks volumes for the in- 
tegrity of flour mill and grain elevator 
owners,” those making the investigation 
point out. Prompt reports of attempts 
to destroy property, whether or not a 
fire actually results, is urged as a means 
of curbing arson. 


FARMERS FERTILIZER & Feed 
Co., Westminster, Md., has installed a 
new feed mixer. 


CENTRAL JERSEY Farmers Coop- 
erative Assn., Hightstown, N. J., has 
installed a new feed mixer. 


MICHIGAN 

Charles E. Vanderlaan & Son feed 
store, Grandville, was destroyed by fire 
December 23 with a loss estimated at 
$10,000. 

Chatfield Milling & Grain Co., Mun- 
ger, has installed a new feed mixer. 

Farmers Cooperative Elevator Co., 
Vriesland, has completed repairing its 
i which was recently damaged by 
re. 

New Haven Farmers Elevator Co., 
New Haven, recently completed the 
construction of a concrete implement 
warehouse adjacent to its offices. 

Wixom Cooperative Co., Wixom, has 
built a 40-ft. addition to its warehouse. 

Fred Sybert has purchased the eleva- 
tor and warehouses of the White 
Pigeon Cooperative Association, White 
Pigeon, and has opened the plant for 
business. 

F. A. Smith Produce Co. plant, Le- 
Roy, was recently destroyed by fire. 


WISCONSIN 


William Borst & Son, Brooklyn, re- 
cently completed a large addition to 
their warehouse and held a grand open- 
ing to celebrate the occasion at which 
coffee and doughnuts were served. 

Bushman Milling Co. plant, Sawyer, 
was damaged by fire recently. Loss 
was estimated at $1,500. 

J. V. Lauer Co., pioneer Milwaukee 
grain firm, has been incorporated with 
a capital stock of $25,000. Incorporators 
are Andrew Lauer, J. V. Lauer and 
Amelia M. Lauer. 

Otto-Nettesheim, Inc., has been or- 
ganized at Sussex to deal in flour, feed, 
coal and other products. Interested 
parties are A. H. Otto, L. Nettesheim 
and P. Dearborn. 

A. Dorsch, Rhinelander, is building a 
22x28 ft. addition to his feed establish- 
ment which will be used as an office 
and display room. 
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who also handles a line of feed. One day this dealer 

woke up to the fact that he was getting only a small 

part of the feed business that he should have from his 
legitimate trade territory. Analyzing his situation, he saw 
two reasons for this. There were a lot of small poultry- 
raisers in the territory, more than he could possibly see per- 
sonally. A majority of these feeders bought their feed at 
the nearest cross roads store or at one of the town’s grocery 
stores. 

“If that is the situation,’ thought this dealer, “why 
shouldn’t those stores be selling my feed instead of some- 
one else’s?” As a result, there are today within 1 ten-mile 
radius of his store some nineteen “sub-dealers”, most of 
whom handle the small sized packages of poultry feed, 


I: northern Missouri, there is a live-wire lumber dealer 


although in a few cases 100 lb. bags are stocked, and also 


some dairy and heg feed. During the three months after 
this sub-dealer plan of distribution was worked out, this firm’s 
poultry feed sales more than doubled. One sub-dealer alone 
sold 40 full-sized bags of starting mash. 


The situation discovered by this particular lumber dealer 
is not one peculiar to his territory in fact, a survey made 
by the “Farm Journal” covering 21 leading poultry states 
shows that the condition is quite general. Forty-seven per 
cent of the baby chick feeds sold each spring, according to 
this journal, are sold through grocery stores and general 


stores. Here is a summary of the report: 
Grocery stores and general stores............... 47 per cent 
Elevators 22 per cent 


“Successful Farming” through a survey of 5,556 families 
in 13 mid-western states, corroborated the Farm Journal’s 
findings—nearly half of these families bought their chick feeds 
from the grocery stores. Whose feed are they going to feed 
in your community—yours or your competitor’s? 


Why Sell Through Sub-Dealers? 


There are four major reasons why any dealer handling 
feed (and to a lesser extent, seed and fertilizer) should take 
advantage of this sub-dealer plan of distribution: 


1—It increases distribution of the product he is selling. 
The more of his brand of feed distributed in the territory, the 
more customer-boosters he is likely to have—the more word- 
of-mouth advertising. 


2.—By tying up these sub-stores on his line he keeps com- 
petition out. Even though a dealer didn’t make a nickel on 
this business, wouldn’t it be to his advantage to have his 
product used generally throughout the territory instead of 
his competitor’s? 

3.—It is a profitable business. Many sales are made with 
practically no effort on the dealer’s part. The profit that 
comes in is “velvet”’—an extra profit in every sense of the 
word. 


4.—Sub-dealer distribution develops new customers. Many 
a chick buyer who will buy his starting feeds at his nearest 
cross roads store later will need larger quantities of growing 
and laying feeds and may feel it to his advantage to buy from 
the dealer direct. Others who are small buyers now may be 
larger feeders later on. The line may be introduced to some 
through this sub-dealer purchase of starting feeds. Later 
they come to the dealer for some hog feed, cow feed, etc. 


Almost any store coming in contact with the buyers of 
small lots of feed will make a good sub-store or sub-dealer 
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Merchandising Farm Supplies 


Chapter 10. Selling Through Sub-Dealers 
By F. Harvey Morse 


for you. Your place may be located down on the railroad 
track and you'd like to reach the shopper up on the square. 
Establish your line in some of the up-town stores, and you'll 
reach a group of buyers who might never look you up on the 
other side of town. 

There may be a creamery or condensery or cheese factory 
in your town where the farmers are bringing in milk daily. 
Why not establish these places as sub-stores and let them 
sell dairy feeds to their customers. If they prefer not to stock 
the feeds, you might still make arrangements with them to 
recommend the line you handle. In the same way, a local 
hatchery would make a good sub-dealer for poultry feeds. In 
short, any merchant who contacts farmers has possibilities 
for becoming a sub-dealer. 


How to Handle Sub-Stores 
Practically all dealers that the writer has interviewed on 
the subject of sub-stores are splitting their margin 50-50 with 
them. Many of these dealers have put the stock into the 
store on a consignment basis. Several have had convenient 
storage racks built and put right into the store to hold the 
stock. Some dealers handle deliveries in connection with 
their regular delivery routes replenishing the stock weekly 
and collecting for the packages sold. A few operate exclusive 
sub-dealer routes covering them usually once a week. In 
other cases sub-dealers come in after their stock. 
Cooperating With Sub-Dealers 
Among the forms of cooperation which can be extended 
to sub-dealers are the following: 
1.—Racks for the display of goods. 
2.—A supply of posters, circulars, etc., furnished by the 
manufacturer. 
3.—Helping to put up displays in sub-dealer’s windows. 
4.—Include the sub-dealer’s name in newspaper and di- 
rect-mail advertising. 
Tips on Selling Sub-Dealers 
1.—Most sub-dealers can best be interested through baby 
chick feeds. See those you propose to enlist early in the 
season before some competitor sells them. 
2.—If the proposed sub-dealer hasn’t been handling any 
feed, sell on the idea of extra profit from extra sales to his 
present customers and the possibility of having new custom- 
ers through the feed line. 
3.—If you’re willing to consign your product, emphasize 
that additional investment is unnecessary. 
4.—Point out that additional storage space is not needed 
—you'll replenish his relatively small stock regularly. 
5.—Outline the sales and advertising cooperation you'll 
give. 
6.—When available, show actual sales records from some 
of your other sub-dealers. 
7.—If possible, arrange an evening meeting of a group of 
sub-dealers. Have the manufacturer’s salesman present a 
plan to them. Group selling works with sub-dealers equally 
as well as with consumers. 


Sub-Dealers on Farm Machinery, Etc. 


On first thought it might appear that the sub-dealer plan 
could hardly be applied to lines such as farm machinery, coal, 
radios or similar goods. Yet it is being worked by dealers 
with a vision. How? By asking those smaller cross-road 
stores to secure “leads” for those products. The names of 
the prospects are turned over to the dealer who completes 
the sale and takes care of all service. Commissions are split 
on a fair basis—frequently 50-50. 

As suggested, a creamery or condensery frequently makes 
a good sub-dealer. However, many of these organizations 
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object to handling farm products in their places of business. 
In that case, it is well worthwhile to secure the cooperation 
of the managers to the extent that they will recommend your 
products to their customers. If, for example, you are handling 
a line of calf feed which will save the dairyman a consider- 
able amount of whole milk that he would otherwise feed the 
calves, then you have a strong point of interest for cream 
stations, condenseries, or cheese factories. Those organiza- 
tions are always anxious to get more milk for their plants. 
Perhaps you can induce them to mail all their customers a 
letter, recommending your product. Even though you have 
to pay the actual cost of that letter, merely getting them 
to put it out on their own stationery, is well worthwhile. 
Other dealers have placed circulars in the plants of these 
milk buyers, and have had them mail out circulars with the 
monthly milk checks. 

It is frequently possible to obtain similar cooperation 
from produce men. They are anxious to have more eggs 
brought into their stations. They want chickens to be in 
better condition when brought to them. Perhaps you have a 
feed that will insure those results from their customers. What 
is more natural than to have a display in the receiving room 
so that when the farmer brings in his culls, he can take home 
feed for his remaining birds. An additional advantage of 
working with a produce house is that many of these firms 


have regular truck routes for the collection of poultry. They 
can make the out trip profitable either by delivering feed for 
you on a per bag basis or by actually selling as sub-dealers. 

And, then there’s the ‘local hatchery, which offers oppor- 
tunity for a profitable tie-up. The hatchery wants more hatch- 
able eggs; have you a feed that will make them? Then also 
ask them to mail a letter to their customers, recommending 
that they feed your product. In numerous cases, hatchery- 
men have paid premiums for eggs from stock fed a recom- 
mended feed of definitely high quality. The hatcheryman rea- 
lizes that proper feeding is a large factor in raising a large pro- 
portion of the chicks he sells, to early maturity. If you have 
a feed that will do this, why shouldn’t a hatchery recommend 
it—yes, sell it? On the other hand, you can return the favor 
by recommending the hatchery’s chicks to your customers. 

Your local fair association can be turned into a source of 
good will for you. A number of manufacturers cooperate with 
their dealers by offering free supplies such as entry blanks, 
coop tags, prize stickers and things of that sort. Why not 
arrange with your fair secretary to supply this material which 
carries the advertising of your brands? Feed manufacturers, 
likewise, cooperate with dealers in supplying feeding direc- 
tions, shipping stickers, acknowledgment of order cards, no- 
tice of shipment cards, etc., for the use of hatcherymen. You 
will want to take advantage of that cooperation, too. 


M. F. BROBST, formerly of Health 
Products Corp., Newark, N. J., and 
now vice president of Nutrition Re- 
search Laboratories, Inc., Chicago, has 
left for a trip to Arizona and points on 
the Pacific coast in the interests of his 
company. Mr. Brobst recently recov- 
ered from a siege of pneumonia but is 
rapidly regaining his health. 


CARL G. CARLSON, Almelund, 
Minn., has leased his feed mill to his 
former assistant, Ted Johnson. 


NERSTRAND FARMERS Mer- 
cantile & Elevator Co., Nerstrand, 
Minn., has installed a new feed mixer 
and remodelled its plant. 


WESTERN COOPERATIVE Mill- 
ing Co. Sioux City, Ia., has installed 
two new feed mixers and a burr mill. 


GEORGE L. VAN LANEN, vice 
president, Wabasha Roller Mill Co., 
Wabasha, Minn., was a recent visitor in 
the Boston market. 


D. M. HART has opened a new feed 
mill and elevator at Ontario, Wis. 


J. D. NORTH, Gallipolis, Ohio, has 
installed a new feed mixer in his ele- 
vator. 


WERTZ & SHAW, Union, IIl., have 
installed a large, new platform scale 
to accommodate trucks of all sizes. 


JOHN NIEBERS, West Union, 
Minn., has sold his grain and feed busi- 


ness to the Monarch Elevator Co. 


C.L.0. SMITH & COMPANY 
Offer For Sale 


Smith’s Non-Freezing 


Meeting U. S. P. Requirements for F. F. A. 
viz: 1.41% and Color, Odor and Taste 


when fed at... 


Weather worry of congealed oil. 


This Cod-Liver-Oil is guaranteed ‘‘2000 Units of Vitamin A and 
200 Units of Vitamin D International.”’ 


The Oil is further guaranteed to give complete protection 


4 of 1% of THE TOTAL RATION 


Write for prices on this high grade oil and book your requirements and Eliminate that Cold 
Buy a free flowing Cod-Liver-Oil. 


like it. 


PEAT MOSS 


FISH MEAL * 


C. L. O. Smith & Co., 820 N. Michigan Ave., Chicago, IIl. 


SARDINE OIL e 


COD LIVER MEAL . 
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Let Customers Help You Trim 


Your Display Windows 


you trim one of your display win- 

dows. Such a move will create 

a lot of interest in your store and 
you will receive much worthwhile pub- 
licity. The method also opens a wealth 
of possibilities that you can utilize. 

The accompanying drawing is a sug- 
gestion for giving the idea to the people 
passing your store. Have a large card 
in the background of the window, with 
a large red or black question mark at 
the top, to draw attention. People will 
pause in front of the window to see 
what it is all about. Under the inter- 
rogation point let the people know that 
you want them to supply you with sug- 
gestions on how to trim your window. 

Somewhere in the window, on the 
large card if you see fit, state that you 
are giving out instructions and that 
anyone can have copies by stepping in- 
side and asking for them. This in it- 
self will bring many people into your 
place of business. These instructions 
can be printed on a single sheet of 
paper or you can have a booklet printed 
if you care to go to the additional ex- 
pense. 

A platform has been suggested in the 
drawing for the floor of the window. 
On this platform, if you like, can be 
placed a number of different packages 
of different types of feed you have for 
sale and you can explain that you want 
these items featured in the window trim. 
The idea of this is that the people will 
study the articles so as to fit them into 
a window trim, and in that study what 
you have in the window will be brought 
to the notice of the people and your 
sales will increase. These articles can 
also be mentioned in your booklet of 
instructions. Tell that you want them 
featured in the window, and to aid 
those wishing to suggest a window trim 
you can tell about the items and what 
they are, etc. This is a big chance to 
put over some very good advertising 
that does not appear to be advertising. 

Of course, many will see the window 
that will not take the time to offer a 
suggestion in writing. They will, how- 
ever, stop and read what you have to 
say on the cards in the window. They 
also will get the spirit of the idea and 
will form a display layout in their mind. 
This will benefit you, for the people 
will think about the window idea, and, 
naturally, it will be coupled with your 
feed store and your business. 

Many people also will hand in sug- 
gestions for a window trim. You can 
give an award for the best one. The 
accompanying drawing suggests $5.00 
but you can give whatever you please 
and more than one prize if you see fit. 
You can also announce that on a cer- 
tain day the window will be trimmed 
according to the best suggestion handed 
in. People will watch for the window. 
Also from the many suggestions you 
will receive will be a lot of good ma- 
terial that you can make use of later 
in trimming windows. 

Your instructions can include as an 
introduction wording something as fol- 
lows: 

“We have been trimming windows a 
long time. Perhaps we have gotten into 


| ET the people of your city help 


STANDARD Feed Co. 


SHALL THE 


we TRIM BEST 
4a our SuqqESTION 


_ Here is a suggestion for a poster to place 
in your store that will serve as an announce- 
ment for a window trimming contest. 


a rut and as a result maybe our displays 
have come to resemble each other a 
good bit. Now we want to arrange an 
entirely new window and we are ask- 
ing your help. Write out your idea of 
what you consider would make a good 
trim for our window and send it or 
bring it in to us. You can write your 
suggestion in as many words as you 
please—it is the idea that counts. Study 
the different feed items in the window 
and fit your window trim around them. 
This is a chance for you to demonstrate 
your ability as a window trimmer. You 
have seen many window displays but 
probably never have tried to trim a 
window. You also stand a chance to 
win a cash prize. Awards will be given 
to those handing in the best sugges- 
tions.” 


V. A. FOGG, formerly head of the 
Cooperative Farm Service Management 
which directs operations of the retail 
stores of the Cooperative G. L. F.,, 
Ithaca, N. Y., has been transferred to 
the Cooperative G. L. F. Holding Corp. 
He has been succeeded in his former 
position by F. K. Naegely. 


INDIANA 

McMillen Feed Mill, Decatur, has 
started construction of a large addition 
to its plant. 

John Ritter has opened a feed store 
at Washington. New grinding and mix- 
ing machinery has been installed. 

Greenfield Feed & Produce Co. has 
opened for business at Greenfield with 
S. E. Lister as operator. 

Hurma Parker Produce Co. has taken 
over the B. & B. Feed & Coal Co, 
Farmland. 

Ellis Hatchery has opened a feed 
store at Carlisle. 

W. E. Hayes feed store recently held 
a grand opening of its completely re- 
modelled quarters and has added a 
hardware department. 

Roy Lynch has opened a new feed 
store in the Knights of Pythias build- 
ing, Harodsburg. 

Sheldon Goodman and Roy Ellis have 
purchased the George Dye feed store, 
Linton. 

Blish Milling Co., Seymour, is cele- 
brating its 50th anniversary in business. 

B. I. Holser & Co., Walkerton, has 
changed its name to the Holser-Palmer 
Co. No change in the organization, 
management or personnel has been 
made. J. C. Palmer is president and 
B. I. Holser, vice-president and secre- 
tary-treasurer. 

Mt. Ayr Grain Co., Mt. Ayr, oper- 
ated by W. C. Blankenbaker, has been 
purchased by John Colburn, owner of 
the Morocco Grain & Lumber Co.. 


Morocco. 


Feed Manufacturers Set Up 
Educational Committee 


education which will devote its 

efforts toward making the orga- 

nization more valuable to the 
membership has been appointed by the 
board of directors of the American 
Feed Manufacturers association. 

Those selected to serve on the com- 
mittee are A. F. Seay, Purina Mills, St. 
Louis, chairman; J. W. Keller, Pratt 
Food Co., Philadelphia, Pa.. and A. G. 
Philips, Allied Mills, Inc., Chicago, Ill. 

One of the objects of the committee 
will be to prepare the program for the 
next annual meeting. In addition it is 
hoped that it will be possible to arrange 
for the issuing of educational bulletins 
that will benefit all of the members. 

In this respect the committee wel- 
comes suggestions from the member- 
ship regarding the type of material they 
would like to have presented. Anyone 
having subjects for consideration is re- 
quested to mail them to Ralph M. Field, 
executive vice president of the associa- 
tion, 53 West Jackson boulevard, Chi- 


A ‘testo on research and 


ago. 

“Please understand,” Mr. Fields in- 
forms, “that in the appointment of this 
committee, the association is not setting 
up a research and educational depart- 
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ment from which manufacturers may 
expect advice on their individual prob- 
lems. This does not mean, however, 
that such advice on individual business 
problems cannot be obtained through 
the association. This will be done in a 
private way through correspondence as 
in the past.” 

The American Feed Manufacturers 
association reports excellent progress in 
its membership campaign which has 
been under way since its annual con- 
vention last June. More than 20 new 
firms have been added to the roster, 
bringing the present membership to a 
total of 182. 

The major concern of the organiza- 
tion at present is the establishing of a 
uniform feed law for all states. Ap- 
proval of the Association of American 
Feed Control Officials on a proposed 
draft has been obtained and the manu- 
facturers are now concentrating on the 
job of obtaining its passage by the 
various state legislatures. 


TRI-STATE COOPERATIVE As- 
sociation feed mill, Montgomery, Mich., 
was destroyed by fire December 30 with 
a loss of several thousand dollars. 
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1936 Model 
Feed Mixer 


MILL MACHINERY 


Get our New Low Price on the 1936 
Model Feed Mixer with all latest im- 
provements. Write for details. 


Everything for Mill and Elevator 


THE DUPLEX MILL & MFG. CO. 
SPRINGFIELD, OHIO 


ARCT C Cod Liver Oil 


potency. 


strong. 


a reason why more and more feed 


dealers are switching to Arctic Pure Cod Liver 
Oil. It gives better results. 


Arctic is guaranteed as to its Vitamin A and D 


Will give complete protection at level 


of 4% to 1 per cent. 
Order your supply now. The market is very 


ee oe 63c per gal. is the price. 
LA BUDDE FEED & GRAIN CO. 


MILWAUKEE, WISCONSIN 


11 West 42nd Street 


All poultry rations should 
include liberal quantities 
of DAIRYLEA DRIED 
SKIM MILK. Also good 
in all rations for calves, 
poultry and swine. Carried 
by principal feed mer- 
chants throughout eastern 
territory. 


Manufactured and Distributed By 


Dairymen’s League Co-operative Association, Inc. 


New York, 


Ohio President Dead 
Allton Takes Helm 


E. L. Allton, St. Paris, Ohio, is now 
serving as president of the Ohio Grain, 
Mill & Feed Dealers association as the 
result of the recent death of Edwin G. 
Craun, Tiffin, head of the organization. 

Mr. Craun, secretary and treasurer of 
the Louis O’Connel Co., had been en- 
gaged in the grain trade practically all 
of his life. His death followed several 
months of poor health. 

He was born at Burgoon, Ohio, No- 
vember 5, 1865, and leaves as survivors 
his wife and a son, John. The entire 
trade mourns the loss of a loyal friend 
and untiring leader. 


J. S. KULP & Co., Telford, Pa., have 
added a corn cutter, magnetic separator, 
cracked corn separator and dust col- 
lector to their equipment. 


WILLIAM I. ROE has purchased 
the Brayton E. Peck feed mill, Lim- 
erick, N. Y., and is operating it as the 
William I. Roe Farm Service Store. 


CHEERFUL AD 

Waterloo Mills Co., Waterloo, Ia., 
solicited its trade in a novel way this 
Christmas. Its regular price sheet item- 
izing the various products it handles 
was printed on the blank side of Christ- 
mas wrapping paper in green ink, and 
was folded with the Yuletide colors ex- 
posed. The entire personnel of the 
company extended cheerful Christmas 
greetings in part of the ad. 


HONOR ROLL 19 | 


BARLEY SHIPPERS 


Our sales are pleasing others—why 
not you? 


Ship us that next car of Bar- 
ley and let BARLEY BILL 
get you Top Price for it. 


Fraser-Smith Co. 


Barley and Oat Specialists 
MILWAUKEE 


MINNEAPOLIS CEDAR RAPIDS 


HOLD ON! 


When in Milwaukee have 
your truck pick up ton lots 
of feed at our wholesale 
warehouses. 


Mill Feeds, Powdered 
Milk, Cod Liver Oil, 
Dried Yeast, Alfalfa 
Meal, Peat Moss. 


FEED SUPPLIES, INC. 


West Allis - 1637 Seuth 83rd St. 
North Milwaukee - 3328 West Cameren Ave. 
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Federal Payroll Tax 
Now in Effect 


(Continued from Page Eight) 


during each calendar month or during 
each such lesser period as the employer 
may elect. 

“(D) Any person who employs indi- 
viduals during any calendar year but 
who considers that he is not an em- 
ployer subject to the tax (see para- 
graph D above) should be prepared to 
establish by proper records (including, 
where necessary, records of the number 
of persons employed each day) that he 
is not an employer subject to the tax. 

ART. III. All records required by 
these regulations shall be kept safe and 
readily accessible at the principal place 
of business of the person required to 
keep such records, or at such other 
place or places as the Commissioner, 
upon written application by the person 
concerned, may approve. Such records 
shall at all times be open for inspection 
by Internal Revenue officers, and shall 
be preserved for a period of at least 
four years from the due date of the tax 
for the calendar year to which they 


relate.” 
GUY T. HELVERING 
Commissioner of Internal Revenue. 


New Linseed Booklet 
Ready for Trade 


The Linseed Meal Educational Com- 
mittee, 744 N. Fourth street, Milwau- 
kee, has just issued a new booklet en- 
titled, “Practical Feeding for Profit.” It 
contains more than 50 pages of helpful 
feeding hints and rations for all types 
of livestock and poultry incorporating 
linseed meal. 

The committee has also prepared a 
chart which lists a variety of rations 
and can be hung conveniently on the 
wall. Both the bookiet and the chart 
will be gladly furnished without charge 
to dealers. 

The Linseed Meal Educational Com- 
mittee is comprised of ten manufac- 
turers who are cooperating in prornot- 
ing the greater use of linseed meal in 
feeding. Members of the committee in- 
clude Archer-Daniels-Midland Co., Min- 
neapolis, Minn.; Brown Linseed Corp., 
Staten Island, N. Y.; California Cotton 
Oil Corp., Los Angeles, Cal.; El Do- 
rado Oil Works, San Francisco, Cal.; 
Minnesota Linseed Oil Co., Minneapo- 
lis, Minn.; National Lead Co., New 
York, N. Y.; Pacific Vegetable Oil 
Corp., San Francisco, Cal.; Pittsburgh 
Plate Glass Co., Milwaukee, Wis.; Pro- 
ducers Cotton Oil Co., Fresno, Cal.; 
ad Kellogg & Sons, Inc., Buffalo, 


aN. 


BRISTOW MILLING CO. plant, 
Bristow, Ind., was destroyed by fire of 
undetermined origin on December 29. 


ELMDALE ELEVATOR CO. build- 
ings, Elmdale, Mich., were destroyed by 
fire December 26. 


MAHNOMEN FLOUR MILL, 
Mahnomen, Minn., has installed a new 
bammer mill. R. F. Berkner is owner 
of the business. 


DONALD BALIS has been ap- 
pointed as the new manager of the Co- 
operative feed mill, Orfordville, Wis. 


Shippers of... 


Corn « Oats 
Feed Barley 


Poultry and Milling \Wheat 


°* Any Grade 
* Any Quantity 
* Any Time 


Bunge Elevator 
MINNEAPOLIS MINNESOTA 


Write or Wire for Quotations 


THERE’S 
NEVER A 
COMPLAINT 


There's nothing a dealer 
dislikes so much as complaints of cus- 
tomers on quality or price. 


There’s no chance of this with Pitot 
BRAND Oyster Shell Flake. 


Every bag of Pitot BRAND is always top 
grade. 


27 Farm and Poultry Journals, together 
with Radio, are constantly selling Pitot 
BRAND superior quality to poultry feeders. 


grow with Pitot BRAND. 


OYSTER SHELL PrRopucts CoRPORATION 
New Rochelle, WN. Y. St. Louis, Mo. Londen, Eng. 
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Order a Mixed Car of 


Golden Loaf Flour 


The flour with the Vim and Pep left in 


Bran and Middlings 


—Higher in Protein— 


= & 
EN TENNANT & HOYT Co. 
LAKE CITY, MINN. 


SS 


AGS 


ESTABLISHED 


USED 


BURLAP 


AND 


COTTON 
BAGS 


For. 


ALL BAGS VACUUM CLEANED 


INDIVIDUALITY 


WE BUY 


TWINE 


FREDMAN BAG CO. 
SURPLUS BAGS MILWAUKEE, WIS. 


Dan Zehr Again Heads 
Illinois Grinders 


Dan Zehr, Bloomington, Ill, was re- 
elected president of the Illinois Com- 
munity Feed & Grinders association at 
the annual meeting held at the Jefferson 
hotel, Peoria, December 17. J. Turner 
Mills, McNabb, Ill, was chosen vice 
president and D. D. DeForest, Gales- 
burg, IIll., secretary-treasurer. 

The chief speaker at the convention 
was Harold A. Abbott, Funk Bros., 
Bloomington, IIll., former president of 
the American Feed Manufacturers asso- 
ciation. Mr. Abbott spoke on the ben- 
efits of soybeans to the farmers and 
claimed that the soybean industry was 
the most valuable contribution to 
agriculture from a feed standpoint of 
anything developed in recent years. 


SHELLABARGER- BROS. Mt. 
Pleasant, Ia., have purchased a lot 
fronting on Monroe street and will con- 
struct a 70x90 ft. building to house their 
implement and feed business. 


DANIEL G. JOY, for 23 years man- 
ager of the Mansfield Milling Co., 
Mansfield, Mass., died at Attleboro, 
Mass., December 5. 


ART VINT MARRIED 

Arthur H. Vint, son of James H. 
Vint, manager of the Farmers Coopera- 
tive Elevator Co., Union Grove, Wis., 
and past president of the Central Re- 
tail Feed association, was married 
December 28 at Wausau to Miss Ruth 
Prehn of that city. 


ee HIAWATHA e 


GROUND GRAIN SCREENINGS 


(BULK OR SACKED SHIPMENTS) 


A domestic grain and flax seed screenings mixture, carefully 
blended to assure constant uniformity, thereby meeting the de- 
mands of the most discriminating. 


(A Most Profitable Base for Feed Manufacturers) 
WE SPECIALIZE IN ALL TYPES OF SCREENINGS 
Write or Wire for Prices 


Hiawatha Grain Company 


MINNEAPOLIS, MINN. 


CEREAL 
GRADING CO. 


MINNEAPOLIS 


SPECIALIZE IN 


GOOD 
CORN and OATS 
For 
WISCONSIN TRADE 


Prices Right—Service Prompt 
TRY US 


oe] ‘‘All your needs in grain and feeds’’ [e 


Sunset Feed & Grain Co., Inc. 


CHAMBER OF COMMERCE BRANCH OFFICE 
BUFFALO, N. Y. MIDDLETOWN, N. Y. 


FEED JOBBERS 


Also en ting: 


THE HUBINGER Comrany. Keokuk 

VANDERSLICE-LYNDS CO., Kansas City, Mo.................. Milo and earnir 
FAIR NT EAMERY Co., Omaha, eb.. .Condensed and Dried Buttermilk 
L. C. NAISAWALD & SONS, INC. New York City Blackstrap Molasses 
OYSTER SHELL PRODUCTS CO., Philadelphia, Oyster 
FERNANDO V - & SUPPLY CO., Los Anesiss, Cal... Alfalfa Leaf Meal 
HEALTH PRODUCTS CORPORATION hee LO-TRATE Cod Liver Oil 


AGLE ROLLER 
MILL CO. 


NEW ULM, MINNESOTA 


Manufacturers 


Daniel Webster 
and Gold Coin 


Spring Wheat Flours 
Rye Flours 
Commercial and Mill Feeds 
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Mineral Feed Mixers 
Meet, January 24 


The Mineral Feed Manufacturers as- 
sociation will hold its annual conven- 
tion at the Hotel Sherman, Chicago, 
January 24. L. F. Brown, secretary, 
announces that the meeting will be in- 
formal in every way and urges all mem- 
bers of the industry to attend. 

Present officers of the association are 
James H. Murphy, Murphy Products 
Co., Burlington, Wis., president; E. V. 
Moorman, Moorman Manufacturing 
Co., Quincy, IIl., vice-president, and 
Mr. Brown, secretary. 


NEW CRUSHING PLANT 

Spencer Kellogg & Sons, Inc., an- 
nounces the building of a new flaxseed 
crushing plant at Wilmington. Cal., on 
the Los Angeles harbor. Construction 
is to be started immediately. The plant 
which is to be the largest of its kind 
west of the Mississippi will be com- 
pleted in time for the next crop. It will 
occupy a 500-ft. frontage and it is ex- 
pected that the linseed oil meal pro- 
duced will be sold west of the Rocky 
Mountains, although some may be 
shipped by water. 


FROM AN OLD TIMER 

“The writer called to see you the 
latter part of last August while visiting 
Milwaukee which is also my place of 
birth, my home town. Am very much 
interested in Milwaukee. My parents 
and my brother are buried at Forest 
Home cemetery. 

“My father, the late Robert S. Wil- 
liams was a well-known head miller. 
He was with the Reliance Mills, the 
James B. Martin Milling Co. of years 
ago. 

“We had quite a long talk about 
things of the long ago and every once 
in a while I have that desire to visit 
the old home town. Most of the old 
timers have passed on and strangers 
take their places, even to the changing 
of the names of some of the streets, as 
West Water to Plankinton and others. 

“Have retired from flour milling but 
have a strong desire to again return to 
it. I miss the hum of the rolls—it was 
very sweet music to me—and am think- 
ing about returning to it just as soon 
as I can find a good mill plant with 
the proper arrangements.” 


3030% So. Budlong Ave. 
Los Angeles, Calif. 


include.. DIAMOND CORN 
GLUTEN MEAL 


in your mash formula registrations for 1936 


DP) is an efficient protein ingredi- 
ent and rich source of vitamin A for 
starting, growing and laying mashes and for 
turkey rations. Not only has Diamond’s merit 
been proven in years of experiment and research, 
but the greatly increased commercial use of Dia- 
mond in mash formulas has established this 
product as a reliable and profitable ingredient. 
Hundreds of mixers, large and small, are now 
using Diamond in their poultry rations. Your 
own rations will be better ones in 1936 if regis- | 
tered to contain Diamond. If you want advice 
about formulas, ask our salesman or write us: 


RATION SERVICE DEPT., 
CORN PRODUCTS SALES CO., 17 Battery Place, N.Y. City 


43% Protein 
Guaranteed 


Girt 


You can increase your flour sales 
by recommending 
MINNESOTA GIRL FLOUR. 
A trial will prove its merits. 

Let us include MINNESOTA GIRL 

FLOUR in your next car of 
@ Queen Wheat Feed 
® Cherokee Pure Bran 
® Cherokee Middlings 


WIRE US FOR PRICES 


CAPITAL FLOUR MILLS, INC., Naneninsaliie Minn. 


Guaranteed 


ARTHUR L. WILLIAMS 


PHILADELPHIA - 


HI-TEST - SWEET - PURE CANE 


Whe cream of the crop at no higher cost/ 


PENNSYLVANIA 
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CLASSIFIED 


Service department for our read- 
ers. Low Rates: 25c per line; 
minimum $1.00. 


HAMMER MILL SCREENS 
Save money on all sizes to fit any make mill. 
We carry a large stock for prompt shipments. 
Mill Parts 
Dept. 20 West Bend, Wisconsin 


FEED MILL FOR SALE 


Water power mill with grinder, mixer, corn 
cracker, grain elevator, ample feed storage. Good 
territory. Good business. Good reason for sell- 
ing. rite E. J. KLESSIG, Fredonia, Wis. 


FOR SALE 
Pneumatic Collecting System for sale. Suit- 
able for 24"' Attrition mill. Height 40 feet, 8"' 
diameter, 18 ga. steel. In good condition, com- 
plete except motor and 2 w A sacking spout. 
Cheap if taken soon. Write NORA SPRINGS 
MILL, Nora Springs, Ia. 


FEED MILL FOR SALE 
Feed Mill equipped with 50 H. P. Bauer Ham- 
mer Mill and Feed Warehouse for sale. In best 
dairy and poultry community. Inquire BOX 137, 
Browntown, Wis. 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 


(At it since ’92) 
Merchants Exchange St. s, Mo. 
Board of Trade Bidg. Kansas voiee Mo. 


EWSOM 


FEEDCO. 
Feedstuffs 


166 W. Jackson Bivd. Chicago 


Northwest Linseed Meal Co. 


HEADQUARTERS FOR 


Pure LINSEED MEAL 


Write for price delivered your station. 


314 Flour Ex. Bidg., Minneapolis, Minn. 


EW RICHMOND 
ROLLER MILLS CO. 


NEW RICHMOND, WISCONSIN 


Mill Feeds 
Coarse Grains 
Feeding Oatmeal 
Sardilene Oil 


e 
MIXED OR STRAIGHT 
CARS 


IMPROVE YOUR FEEDS 
with UNIVERSAL Yeast. Official tests show 
ot increase in milk flow and egg production. 
0 tb. bag will prove it for a with your own 
ae. Write RICE LABORATORIES, Inc., 
Dassel, Minn. 


FOR SALE 


16" Sprout Waldron Attrition Mill 

Cracked Corn Separator 

Cyclone Dust Collector 

Power Corn Sheller 

175 lineal feet 9"' Screw Conveyor 

9"" Bucket Chain Belt Conveyor (50 feet) 

3" x 5" Buckets 

Pulleys, renee Hangers, etc. 

Write TCHESTER GRAIN CO., Port 
Chester, N. Y 


SALESMAN WANTED 


Established and successful but still growing 
firm wants additional salesman for Western Wis- 
consin. Young man preferred but must be good 
worker. Salary. Give age, experience and full 
details in letter. Write LL-11, c/o THE FEED 
BAG, Grain & Stock Exchange, Milwaukee, Wis. 


FEED MIXER FOR SALE 


One ton capacity—floor level feed—has motor— 
latest style machine—used short time. Write 
CD-121, c/o THE FEED BAG, Milwaukee, Wis. 


CORN CRACKER FOR SALE 


Cutter—grader—polisher—aspirator, one ton 
perhr. A-1 condition, guarantee. Write CM-121, 
c/o THE FEED BAG, Milwaukee, Wis. 


TRUCK OR CARLOADS 


MEAT SCRAPS 
LINSEED OIL MEAL 
SARDILENE OIL 


MANEY BROS. MILL & ELEVATOR CO. 
MINNEAPOLIS, MINN. 


PURE OLD PROCESS 


LINSEED OIL MEAL 


A Suéggestion—Write us today if interested. 
Either prompt or deferred Linseed Meal. 
Save Money. “Stand by Stan.” 


A. L. STANCHFIELD & CO. 
Wholesale Grain and Feed Merchants 
502 Corn Exchange Bldg. Minneapolis 


XCELSIOR MILLING COMPANY 


MINNEAPOLIS, MINNESOTA 


The Most Economical 
Feeding Material on 
the Market. 


Phone for Delivered Prices 
GENEVA 2911 


M. G. Rankin & Co. 
FEED and GRAIN 


Keokuk Corn Gluten Feed 
Grain & Stock Exchange Milwaukee, Wis. 


HAMMER MILL FOR SALE 


Suitable for 20 to 40 HP. Used 6 months. 
Bargain for cash. Write MM-121, c/o THE 
FEED BAG, Milwaukee, Wis. 


Deutsch & Sickert Co. 


Feed and Grain 
Grain & Stock Exchange Milwaukee, Wis. 


Assures complete, economical vitamin 
protection an and improved assimilation 


Write for Particulars. 
ies Gnc 


DES MOINES, LOWA 


AAAAAAAAAAAA 


FRANKE GRAIN CO. 


Incorporated 


GRAIN AND FEED 
Milwaukee Wisconsin 
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MOHAWK FEED CO. 


FEEDS—COD LIVER OIL 
Phone Marquette 6464 


Grain & Stock Exchange, Milwaukee 


anity Fair 


Flour 


Laboratory Tested. 
Made Right and Priced Right 
Write for our prices in straight 
and mixed cars with bran, midd- 


lings, Cannon feed (flour midd- 
lings), and Billie feed (red dog). 


Cannon Valley Milling Co. 


MINNEAPOLIS, MINN. 


VITAMELK 
BASE 


melk Manufactured by 

\ Vj CONCENTRATED DAWE’S 
PRODUCTS CO. 
DENVER, COLORADO 


Wisconsin Distributor 
STRATTON GRAIN CO. 


MILWAUKEE, WISCONSIN 


CONTAINS ALL = 
Vitamins~A BC | 
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expands with 


Printed messages 
They are profitable 


ADTKE ORTSCH 
BROS. Co. 
EstasiisHep (894 
PRINTERS 
LITHOGRAPHERS 
BINDERS 


522 N. MILWAUKEE STREET 


Broapway 1076 WISCONSIN 


AE 
WHEAT 
— 


Old Fort Mills Open 
With Grandeur 


Old Fort Mills, Inc., Marion, Ohio, 
recently organized by P. Turner and G. 
A. Holland, formerly of Allied Mills, 
Inc., was formally launched into the in- 
dustrial world with a special three day 
program held December 5, 6 and 7 

The entire city joined in the cere- 
monies, and the local paper, the 
“Marion Star”, formerly published by 
the late President Harding publicized 
the event with a special issue. 

Speakers associated with the growing 
and industrial processing of soy beans 
gave addresses in the city’s auditorium, 
and merchants cooperated in the pro- 
gram by featuring soybean displays in 
their windows. Prizes were awarded 
for the best exhibits. 

Dozens of prominent railroad offi- 
cials, newspaper publishers and other 
notables joined the citizens of Marion 
and vicinity in celebrating the event. 
A full page advertisement with personal 
messages by Mr. Turner and Mr. Hol- 
land was carried by Old Fort Mills in 
the special issue of the paper. The 
plant was open for inspection during 
the entire three days and was visited by 
thousands of persons. 


DEALERS MEET 

The New Richmond District Dealers 
club gathered at a meeting held at the 
Baldwin hotel, Baldwin, Wis., Decem- 
ber 5 and heard speakers discuss insur- 
ance rates and merchandising ideas. The 
program opened with a dinner during 
which those present were entertained 
by “The Wisconsin Hill Billies.” 


Don't forget to say you saw the Ad in THE FEED BAG 


Personal Roy I. Campbell 


COMMISSION MERCHANT 
ARLEY A SPECIALTY 


MILWAUKEE 


mxcrusivery GRAIN FUTURES ixccsvery 


Phone Marquette 2329—Direct connection to Exchange 
Floor Assures PROMPT PERSONAL SERVICE. 


DONAHUE-ASTON CO. 759 No. Milwaukee St. 


MILWAUKEE, WISCONSIN 


Mixed Feeds Pay Big Profits 


Do your own mixing with a DAISY triple 
action horizontal batch mixer and double 
the profits of your feed business. No 
competition when you have a DAISY. 
Capacities from )4 to 2 tons per batch. 
Loads, mixes, discharges and sacks a ton 
batch in 12 minutes. Requires minimum 
power. Very compact. Quiet in operation. 
Motor or belt drive. Write for full infor- 
mation and low factory-to-user prices. 


R. R. HOWELL & Co. 


2 Malcolm Ave. S. E. 
MINNEAPOLIS, MINNESOTA 


ATS 
FEED MIXER 


sv 
HOWELL & CO. 


MINNEAPOLIS, mt NN, 


— 


Green 
Alfalfa Meal 


A nice lot 
in storage 
—fresh and 
green. 


Please ask us for 


SAMPLES and PRICES 


The Denver Alfalfa 
Milling & Products Co. 


LAMAR, COLO. 


Merchants Exchange: 
ST. LOUIS 


“LIME CREST” 
PRODUCTS | | 


are business 


builders 


“Lime Crest’? Calcite Flour 
in poultry and dairy feeds 
makes friends for both man- 
ufacturers and dealers. Pro- 
duces remarkable results be- 
cause it is different. 


Valley Alfalfa Mill 


“Lime Crest’? Calcite Crystals, Hagerman, N.M. 


the 2-in-l grit, not only 
grinds feed but supplies cal- 
cium for health and produc- 


tion. Makes satisfied cus- 


TRY OUR 
tomers. 


PECOS SPECIAL 


Your inquiry would be appreciated. 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NEW MEXICO 


Repeat business is profitable 
business. Get your share by 
handling and mixing ‘‘Lime 
Crest’’ Calcite Products. 
Write today for information. 


Limestone Products Corp. of America 
DEPT. 223, NEWTON, N. J. 


THE FEED BAG—JANUARY, 1936 


Page Twenty-nine 


i 
i 
@ 
qi 
= 
ie 
| 
wan | 
ee 
Gre 
<, 
; 
| { : 
| 
| 
i 


—Better Built Bags— 


BAG FACTORIES - COTTON MILL - BLEACHERY 


TALK ABOUT BAGs! 


(Quoted from Customer's Letters) 


RIEBS VIEW 


Vol. 4, No. 1 January, 1936 Milwaukee, Wis. 


A GOOD RESOLUTION 
FoR THE NEW YEAR 


**** Again let us 


Ship your Barley to say we think 


The Riebs Co, Mil- you know your 
waukee, for prompt, onions when it 
courteous service comes to Bags. 


and top market 


prices. 4 


WERTHAN BAG CORPORATION 
NASHVILLE — NEW ORLEANS 


Published Monthly by The Riebs Co., Milwaukee WERTHAN mernennet 


For accurate and rapid filling Get More Business 


and weighing of 100-lb. bags of USE POST-CARD ADS! 

You can now illustrate, 
molasses feeds, dairy feeds and 
ground, soft meals cards yourself—all ona Ep 


simple, inexpensive 
little machine called 


the 
Elliott Cardvertiser 


use the new No. 13 
Sacking Scale | 


Semi-automatic in action, with Bim 
motor-driven feed agitator to 
handle all soft and non-free- 
flowing materials. 


Uncle Sam furnishes the penny postal cards. You have 
no cuts to buy or type to set. Businesses of all kinds — 
retailers, wholesalers, manufacturers——are rapidly dis- 


Capacity range of No. 12 and 
No. 13 Models — 25 to 160 Ibs. 


: : No. 12 Model—for handling covering the big results from postcard messages sent to 
Write today for illustrated cata- whole and scratch grains and customers and prospects. Time and money saving. too, 
log, details and prices. all free-flowing stocks. for Churches, Lodges, Associations, all organizations, to 


contact members. 


for the interesting Cardvertiser story. Tell us 
Write NOW what business eulee in and we'll include samples 
i C ot post-card ads from others in your line. No obligation. Address 
a lt J & Cardvertiser Dept., THE ELLIOTT CO. 
Ss 


125 Alba t. - Cambridge, Mass. 
Silver Creek, N. Y. Offices 5066 Plankinten Bidg. 
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é 
a - From Baby Chick to Laying Hen, 


CLO-TRATE 


The chicks of today are the layers of tomorrow. 
Hence it is important from the very beginning 
to start your chicks on a good starting mash 
and so build a firm foundation of proper feeding. 


A Starting Mash containing *CLO-TRATE will 
give her that abundance of vitamin A so neces- 
sary to baby chicks. For it cuts down their | 
tes: makes them grow faster and builds up their resist- | 
ance to colds, roup, bronchitis, etc. And, of course, the vi- ly 
tamin D of CLO-TRATE is exceedingly valuable for it li 
insures strong leg and breast bones. 


Ge 
A Growing Mash containing CLO-TRATE will = \ 


do wonders for her at this period. It will keep 4 —_——, 
her healthy, insure faster growth and better all i _ a 
around development. 

A Laying Mash containing CLO-TRATE at this 

productive stage of her life will pay_for itself anor" / 

many times over. Its high vitamin D content 


vitamin A content will help maintain her weight 


means firm shells and higher quality eggs. Its \ 
h and i h ductivity. y/ 

and health and increase her productivity i 


These are a few of the reasons why your customers deserve Mashes 
containing CLO-TRATE. Drop a line to one of our offices. We 
should be pleased to show you how you can step up your profits and 
your customers profits by CLO-TRATING your feeds. 


*CLO-TRATE is made 
under the Barthen 
Process (U. S. Patent 
No. 1984858) and is 
fully guaranteed. 


HEALTH PRODUCTS CORPORATION 


CHICAGO NEWARK, N. J. SAN FRANCISCO 


CLO-TRATED FEEDS. 
ARE “STEPPED UP“ IN VITAMIN‘A’ 


it 
| 
¢ 4 i} : 
ve 
| 
i 
pouttry 
AND 
q ee CONCENTRATED ~ : 
| 
RATED 


King Midas Mill, Hastings, Minn. 


Winter and Summer—throughout all seasons 
of the year, the King Midas mills are in con- 
tinuous operation milling the finest flour it is 
possible to manufacture. We are proud of our 
facilities for making fine flour—flour that meets 
every baking requirement of the most particular 


housewife—flour that our dealers find “easy 
to sell.” 


Production of King Midas flour for 1935 was the 
largest in our history — proving again that quality 
is the surest foundation for permanent success. 


HKING MIDAS MILL CO. 


MINNEAPOLIS, MINNESOTA 


. OVER 1,000,000 BARRELS | 
\ N 


NS 
SN 


X ~~ 


